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QDMA has members in all 50 states and several foreign countries, 
but the membership is most concentrated where whitetail 

populations are high — the Southeast, Mid-Atlantic, Northeast 
and Upper Midwest, as this membership map shows. 
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READERS' ANNUAL HOUSEHOLD INCOME

Readers are deer HUNTERS, 
deer MANAGERS,  

& most are LANDOWNERS
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Quality Deer Management Association

Long shelf-life 
extends exposure

92% of readers save issues.
83% share issues.
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85% a rifle 
74% a bow
59% a shotgun
62% a muzzleloader
15% a handgun
11% a crossbow

Utilized Hunting Gear 

73% read at least three-fourths or all of each issue
92% save issues for future reference
83% share issues with at least one other person

Reader Habits

     The journal of the Quality Deer Management Association (QDMA), Quality Whitetails, is backed by respected deer 
biologists, researchers, consultants, and other experts from around the country. No other publication offers this level of 
practical and reliable information about food plots, habitat management, deer behavior and deer hunting.

Qualified experts contribute articles about deer and habitat management, written in a style deer managers can 
relate to and understand. Food plot guidance goes well beyond the basics and advanced techniques in habitat 
management are based in science and field experience. The latest professional guidance on QDM techniques 
continue to evolve and Quality Whitetails strives to meet the demands of readers and Quality Deer Managers alike.

43% have managerial jobs
18% own their own business
25% are between ages 35-44
29% are between ages 45-54
19% are between ages 55-64
86% own a computer with internet access

Personal Demographics

Annual Spending Habits
80% buy food plot seed	
55% buy mineral supplements
52% buy deer lures / scents	
52% buy herbicides
49% buy bows or archery equipment
48% buy deer feed
45% buy wildlife trees and plants
35% buy hunting boots
34% buy food-plot implements
31% buy firearms 
24% buy an ATV or ATV accessories
10% buy hunting land

Hunting Land Use and Ownership
64% own hunting property
59% of those owning hunting property, have 50-500 acres
68% hunt on private land
27% hunt on leased property
98% practice QDM on their land 
73% own an ATV
59% own a tractor
44% utilize an ATV for food-plot work
21% utilize manual tools or tillers for food-plot work

16% 10-19
22% 20-29
53% over 30

Days Spent on Deer Management  
other than Hunting in the Past Year

50% completed college
16% completed high school
21% completed post graduate school
12% completed vo-technical school

Education Level 
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QW WhitetailWisdom

BY KIP ADAMS
No buck dominates the breeding in any wild herd, but these qualities help bucks stay among the leaders.
3 Ways Bucks Win the Rut 

D
o you believe the list of 
attributes a buck must 
possess to be a successful 
breeder is long or short? 

Does it change depending on where you 
are in the whitetail’s range? Much research 
has gone into this topic, and we now have 
some definitive answers on what leads to 
specific bucks winning the right to breed. 

A word of caution before you con-
tinue: Throw the old wives’ tales from deer 
camp out the window right now.

JOHNNY ON THE SPOT
Research has shown there are three 

main attributes leading to successful 
breeding. 

The first is for a buck to simply be 

IN THE WHITETAIL’S WORLD 
it just isn’t possible for one buck to 
do most of the breeding. In fact, one 
buck can’t even dominate one doe! 
Almost a quarter of twin fawn sets 
have different fathers. 
Photo by Tes Randle Jolly.

in the vicinity of an estrous doe. Deer 
managers used to believe large mature 
bucks dominated the breeding in deer 
herds similar to the way bull elk do. The 
idea was that the largest individuals suc-
cessfully defended all estrous does from 
other would-be suitors. This idea seemed 
plausible, and it wasn’t until the advent of 
genetic testing that paternity assessments 
could be done. Research during the past 
several years has revealed a much different 
picture of what actually happens in the 
whitetail’s breeding world.

White-tailed deer have a differ-
ent breeding ecology than elk. Elk form 
harems of cows that are guarded 
and bred by a single 
bull. 

The identity of the specific bull may 
change during the breeding season, but 
the individual bull in charge at the time 
when cows are receptive gets to breed the 
entire harem. This strategy allows a small 
number of bulls to breed a large number 
of cows.

Whitetails don’t form harems. Instead, 
bucks search for individual receptive does. 
It is not uncommon for a buck to court 
a doe for up to a day prior to her being 
receptive and then breed her repeatedly 
during the 24 to 36 hours she is in estrous. 
The buck then searches for another doe 
and repeats the process. Therefore, bucks 
that successfully breed may spend as much 
as 24 to 48 hours with a single doe before 
looking for another. Due to the time spent 
with an individual doe, and because the 
majority of does are bred over a relatively 
short time frame, this strategy doesn’t 
allow an individual buck to monopolize 
the breeding.

Dr. Randy DeYoung’s research at 
the Noble Foundation in south-central 
Oklahoma documented that breeding is 
done by bucks of all age classes, irrespec-
tive of the herd’s age structure. Yearling 
and 2½-year-old bucks sired a third of the 
fawns in his study, even though about a 
third of the bucks in the population were 
3½ years of age or older. Randy’s research 
also showed bucks that successfully breed 
do not sire many fawns. The most prolific 
buck in his studies only sired six fawns in 
a single year, while nearly 70 percent of 
bucks only sired a single fawn annually.

Dominant bucks don’t monopolize 
the breeding, and they don’t even sire all 
of the fawns from each doe they breed. 
Black bear biologists have known for years 
that a litter of cubs could easily have more 
than one father, but “multiple paternity” 
in whitetails is relatively new information. 
Randy and his colleagues were the first 
to report on this. Their study of captive 
deer revealed multiple paternity occurred 
in about 24 percent of compound litters. 
Approximately one in four sets of twins or 
triplets had two fathers! This means does 
are breeding with multiple bucks, which 
further emphasizes that individual white-
tail bucks do not monopolize breeding. 

Anna Bess Sorin then documented 
the first cases of multiple paternity in 
free-ranging whitetails in Michigan. She 
reported multiple paternity in 22 percent 

> > >
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Forester Bob Boeren ex-
amines a dying ash tree on the 
author’s Virginia hunting land. 
Adult emerald ash borers had 
just started to emerge.

The Emerald Ash Borer and its Path of Destruction BY BRUCE INGRAM

32  •  Quality Whitetails  •  QDMA.com

The Power of 

the 
First Sit

If you have the 

will power to 

wait for the right 

conditions to hunt 

that new stand, 

you stack the odds 

of a memorable 

encounter in  

your favor.

BY ALEX COMSTOCK



*QDMA will automatically pick up the last run for 
advertisers who do not submit new ad material by  
the Materials Due date or notify us of delayed art.
** Delivery month cannot be guaranteed. This info is only to help 
advertisers plan content.
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MATERIALS 
Preferred formats include Adobe PDF, .TIF or .EPS files at a minimum 
resolution of 300 dpi at 100 percent size. Acceptable native layout 
files include Adobe InDesign (preferred) and Adobe Photoshop. Please 
include all fonts and original graphics, logos or images if submitting 
native files (graphics and images must be 300 dpi at 100 percent size). 
Convert all RGB and spot/Pantone colors to process CMYK.
 
ADS BUILT BY QDMA 
For advertisers who cannot supply insertion-ready ads, our graphic 
designers are ready to assist in building ads to customer specifications. 
Customers must supply all images, logos or graphics either as original 
photographs or high-resolution .JPG or .TIF files (300 dpi at 100 percent 
size). 

SUBMISSION 
To submit files, e-mail Cindy Compton at ccompton@qdma.com or 
send on CD to 170 Whitetail Way, Bogart, GA 30622. 

INSERTION-READY DISCOUNT 
Advertisers receive 15% off regular ad rates by submitting ad materials 
ready for insertion using the guidelines provided on this page. 

FREQUENCY DISCOUNTS 
Unless a contract exists specifying the number of insertions, each ad 
insertion will be billed at the one-time rate until a frequency-discount 
rebate has been earned. 

TERMS 
Net 30 days. New, first-time advertisers must pre-pay their first insertion. 
It is the policy of QDMA to suspend advertising for accounts carrying 
balances over one issue of the magazine.

* In ads for supplemental feeders or feeding supplies, it is the policy of the 
QDMA to insert the following disclaimer in 6-point type: “The QDMA supports 
supplemental feeding of white-tailed deer in situations where it is legal, no 
known disease concerns exist, and when done to achieve biologically sound 
management recommendations made in consultation with a qualified wildlife 
professional.”

Cindy Compton
Advertising Coordinator & Designer

ccompton@qdma.com

Laura Colquitt
Design Manager

lcolquitt@qdma.com

Mini Ads 
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AD SIZES

Brian Grossman
Managing Editor

bgrossman@qdma.com

CLOSING DATE 
Jan 24

May 22

July 24

Sept 18

Nov 20

MECHANICAL REQUIREMENTS 
Trim Size    8.375" x 10.875"
Live Area	    7.525" x 9.875"
Bleed Size 	 8.625" x 11.125"

Column Depth 	               9.875"
2-Column Width	             3.687"
3-Column Width	             2.408"
Binding                  Perfect Bind

MATERIALS DUE*
 Jan 31

 May 29

 July 31

 Sept 25

 Nov 27

Lindsay Thomas Jr.
Communications Director

lthomas@qdma.com
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2020 ISSUE SCHEDULE & DEADLINES
ISSUE
27.2  Spring

27.3  Summer 

27.4  Early Fall

27.5  Late Fall 
-Holiday issue-

28.1 Winter 2021

Tentative 
delivery** 

March

July

September

November

January '21

PRICING IS PER AD


