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WHAT IS FIELD TO FORK® 
(FTF) AND WHY WAS IT 
STARTED? 
The natural foods movement is thriving, and many people have started to question where their 

food comes from and how it gets to their table. As a result, people are considering hunting 

as a way to obtain organic, ethically sourced meat. However, they don’t have the skills or 

knowledge to pursue the activity. Several state fish and wildlife agencies and conservation 

organizations recognized this trend and created Field to Fork programs to introduce food-

focused audiences to hunting.

Field to Fork programs welcome newcomers to hunting, while teaching them valuable 

hunting skills with training and mentors. The programs provide social support and build the 

participants’ confidence as they learn how to source their own meat. The programs also help 

participants see the connection between hunting and sustainable organic foods. In addition, 

the programs help recruit and retain hunters, and expand the shooting community. 

The Field to Fork program was first developed by the Kentucky Department of Fish and 

Wildlife Resources, and later adapted by the Quality Deer Management Association and the 

Georgia Wildlife Federation. As the program grew in Georgia and Kentucky, it was met with 

overwhelming demand. The QDMA has worked with its members and partners to spread the 

program’s awareness and curriculum to other states. Additional partners have helped create a 

scalable program that can be implemented across the country.
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WHY IS FIELD TO 
FORK® IMPORTANT FOR 
CONSERVATION AND THE 
FUTURE OF HUNTING?
The FTF program—and others like it—helps introduce new audiences to hunting. American 

hunters contribute millions each year to conservation by purchasing hunting licenses and 

equipment. Thanks to the Federal Aid in Wildlife Restoration Act, more commonly called 

the Pittman-Robertson Act, manufacturers pay a federal excise tax (FET) on the first sale of 

firearms, ammunition and archery equipment. The IRS collects all revenues generated by 

the FET and sends them to the United States Fish and Wildlife Service, which distributes the 

allotments to state wildlife agencies based on their geographic size and their hunting/fishing 

populations. The money funds conservation projects like habitat restoration, hunter education, 

wildlife research and public-access programs.

 — The IRS collects a 10% federal excise tax on handguns and an 11% tax on sporting arms, 

ammunition, and archery equipment.

 — FET funds are apportioned to state wildlife agencies based on their geographic size and 

the number of licensed hunters within their state.

 — For conservation projects to happen, the P-R Act provides 75% of funding and the state 

provides 25% of project costs from nonfederal sources.

 — The P-R Act was amended in 1970 to provide funding for hunter education, and the 

development, operation, and maintenance of public ranges.

Without hunters contributing to conservation, the North American Model of Wildlife 

Conservation wouldn’t be effective. The North American Model of Wildlife Conservation is a set 

of philosophical and legal principles that have led to habitat and wildlife conservation in North 

America. These principles are unique to North America and include the following:

 — Wildlife resources are in the public trust. Wildlife belongs to the people and is managed in 

trust for the people by government agencies.

 — Prohibition on commerce of dead wildlife. It is illegal to sell the meat of any wild animal in 

North America.



 — Allocation of wildlife is by law. Laws developed by the people and enforced by government 

agencies regulate the proper use of wildlife resources.

 — Opportunity for all. Every citizen has the freedom to hunt and fish.

 — Non-frivolous use. In North America, we can legally kill certain wildlife for legitimate 

purposes under strict guidelines for food and fur, in self-defense, or property protection. 

Laws are in place to restrict casual killing, killing for commercial purposes, wasting of 

game, and mistreating wildlife.

 — International resources. Because wildlife and fish freely migrate across boundaries 

between states, provinces, and countries, they are considered an international resource.

 — Managed by science. The best science available is used as a base for informed decision-

making in wildlife management.

WHAT IS A MENTOR AND 
WHY ARE THEY IMPORTANT?
A mentor can be defined in many ways. This guide defines a mentor as a person—or a group 

of people—who helps guide a new hunter through their hunting pathway. Everyone’s pathway 

is unique. Mentors support and teach beginners when needed. They also help beginners build 

confidence throughout their hunting journey.
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Traditionally, family members served as mentors for new hunters. Today, the “traditional 

pathway” into hunting is declining, so we must look elsewhere to find mentors to grow the 

sport. Mentors can be teachers, friends, volunteers, camp counselors, hunter education 

instructors, family members, retail store employees, parks and recreation staff, or someone 

through an online platform.

New hunters are more likely to continue participating if they have a reliable mentor and 

a consistent social support network. Therefore, mentors are vital to keeping newcomers 

engaged in hunting. 

The motivations for current hunters to start mentoring a new hunter vary between individuals. 

Some people are motivated by the experience of sharing skills, while others receive 

satisfaction by passing down a tradition. A hunter might become a mentor to provide social 

support, and others might participate as a mentor to receive discounted gear or prizes. 

Whatever the reason, we must encourage current hunters to introduce others to hunting.

“The opportunity to spend one-on-one time introducing someone to hunting and 

ensuring their comfort and confidence is invaluable. It seems to really enhance 

hunter retention and builds their momentum for getting back in the field the next 

season.” — Rachel, First Shot Mentor

Archery Trade Association
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PREPARING A 
FIELD TO FORK® 
PROGRAM
HOSTING AN FTF PROGRAM TAKES TIME, PLANNING AND DEDICATION. CREATE 

A WELL-DEVELOPED PLAN, AND YOUR PROGRAM WILL RUN MORE SMOOTHLY. 

YOU’LL ALSO PROVIDE A MORE POSITIVE EXPERIENCE FOR INSTRUCTORS, 

MENTORS, AND PARTICIPANTS. 
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An FTF program generally consists of training sessions, a mentored hunt, and a culinary 

social that celebrates the experience. Below are some topics to consider when planning 

your program. 

EQUIPMENT 

Equipment is an important piece when planning an FTF program, and can be a barrier for new 

hunters. FTF was started using crossbows for new hunters and has since expanded to include 

compound bows and firearms. Partner with local retailers and manufacturers to expose new 

hunters to a local resource that will be relevant along their entire hunting pathway. Below are 

some pros and cons of using compound bows and crossbows during an FTF program.

FIND LOCAL RETAILERS BY USING THE STORE LOCATOR AT BOWHUNTING360.COM.

PROS: 

 — Allowed during archery and additional 

hunting seasons, possibly providing 

more opportunities to hunt

 — Can easily transition into target 

shooting, 3D archery, or bowfishing

CONS:

 — More practice time prior to first 

hunting experience

 — Adjustments and fittings are specific 

to each participant

 — May not be possible for all 

participants’ physical abilities

PROS:

 — Short amount of practice time prior to 

first hunting experience

 — Minor adjustments for more than one 

participant to shoot

CONS:

 — May not be allowed during all 

hunting seasons

 — May need an exemption or 

special permit to use
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TIMELINE 
Create an FTF program timeline to keep you on track. Establish a timeline that’s relative to 

your target species and its hunting season.

 — Host the hunt early in the hunting season so participants have additional opportunities 

before the season closes. 

 — The training sessions should take place before the season opens. That gives participants 

time to ask questions and acquire gear before the mentored hunt.

 — Establish all program dates before marketing the program. This includes training sessions, 

the mentored hunt, culinary social, and any additional follow-up activities.

 — Pick your target date and work backward to ensure there’s enough time to market the 

program, recruit participants, complete participant applications, train and educate 

participants, hunt and recommend follow-up opportunities.

As you work on your timeline, you will also want to consider possible partnerships for your 

program and the right location for your mentored hunt.

DEPENDING ON STATE AND LOCAL REGULATIONS, HUNTING WITH ARCHERY EQUIPMENT—

INCLUDING CROSSBOWS—USUALLY ALLOWS FOR EARLY-SEASON HUNTS, COMPARED TO 

HUNTING WITH FIREARMS. 

PARTNERSHIPS
Developing effective partnerships can enhance a program and substantially reduce the strain 

on any organization interested in hosting an FTF program. Start partnership discussions early. 

Facilitate the strengths of individuals and organizations to benefit the participants.

Beneficial partnerships come in many different forms and aren’t one-size-fits-all. Here are a 

few examples of how different sectors can provide support:

 — Retailers: knowledge, mentors, equipment, services, marketing, and ranges.

 — Conservation Organizations: mentors, event insurance, follow-up opportunities, locations, 

and social support.



 — State Wildlife Agencies: liability coverage under programs, licensing information, 

locations, mentors, and credibility.

 — Private Landowners: locations, mentors and local knowledge.

 — Related Interest Groups: participants, instructors, and marketing.

CASE STUDIES ARE PROVIDED AT ARCHERYTRADE.ORG/MENTORING SHOWING EXAMPLES 

OF PARTNERSHIPS THAT PRODUCE A WELL-ROUNDED EXPERIENCE FOR PARTICIPANTS. 

ARCHERYTRADE.ORG ALSO PROVIDES ARTICLES ON DEVELOPING PARTNERSHIPS WITHIN 

YOUR COMMUNITY.

“Without partnerships, the program wouldn’t exist. We wouldn’t have half the 

equipment we have, half the mentors and instructors, and we wouldn’t have the 

hunting access. Having access to all of this really makes the experience for the 

hunter. Partnerships are essential.” — Becky Wallen, Kentucky Fish & Wildlife Educator
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LOCATION
An FTF program can be hosted almost anywhere, but it’s best to find a specific location early in 

your planning. Aligning the program with the needs in the area may produce the best results. 

Pilot programs have been most successful when the needs of the target audience are matched 

with marketing and goals of the program. For FTF, you might see a lot of interest where farm-

to-table restaurants are popular, and farmers markets and local food events are common. 

Your FTF program experience should be replicable for both mentors and participants. The 

goal is to offer an initial experience that the participants can learn from and continue along 

their hunting pathway. If available, use locations where participants can return after the 

organized mentor hunt and/or range time. Keep in mind the proximity of the location to where 

participants live. The closer and more accessible, the easier to get back and hunt again.

WHEN USING PRIVATE PROPERTY, IT’S A GOOD IDEA TO GET WRITTEN PERMISSION. 

THE MORE DETAILS THAT CAN BE ADDRESSED BEFORE THE HUNT, THE BETTER. STATE 

AGENCIES OR NGOs MAY HAVE FORMAL AGREEMENTS OR FORM LETTERS THAT CAN BE 

USED FOR THIS PURPOSE AND PROTECT THE LANDOWNER, PROGRAM AND PARTICIPANTS. 



The following timeline template includes topics that are covered throughout the “Preparing a 

Field to Fork Program” sections and is meant to assist with planning.

TIMELINE TEMPLATE 

DATE OF MENTOR HUNT              

This hunt should take place early in the season of the targeted species. 

Does your area have an apprentice or new hunter-specific season?

Does archery season start before general season, and can you use crossbows?

Is the hunting location available on that date?

Does the date fall on a major local event, such as a county/state fair, big sporting 

event, graduations?

Include a few options of dates for mentors to meet prior to the hunt, either with a training 

session or separately.

DATE FOR TRAINING SESSIONS              

Plan 2-3 sessions leading up to the mentor hunt.

Establish if weeknights or weekends will work best. Consider instructor and 

participant availability. 

Find a classroom or outside area to host the sessions. A nearby location is ideal.

Set a reasonable timeframe for the sessions.

DATE FOR MENTOR MEETING              

Schedule a meeting with selected mentors to discuss program expectations and goals.

This meeting should take place before the training sessions.

Plan schedules and responsibilities of mentors.
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DATE FOR CULINARY SOCIAL              

Host a dinner or social event a few weeks after the mentor hunt. 

If cooking onsite, make sure facilities are adequate, or if you can bring in equipment. 

Be sure there is enough space to host participants, mentors, partners, and other attendees.

DATE APPLICATIONS ARE DUE              

Allow time to go through all applications and choose participants.

About 4-6 weeks before the hunt, notify accepted applicants and verify their attendance. 

Include surveys and data collection procedures.

DATES FOR MARKETING EVENTS              

Plan for multiple events and allow enough time to gain interest in the program. Recruiting 

may take longer the first time you offer the program.

Provide as much information as possible early in your marketing efforts. 

Scheduled community events and festivals are great places to market your program. 

Example marketing event dates: 

Social media and website               

Community event              

Farmers market              

Social media post              

Large neighborhood gathering              

Social media about application deadline              

Email blast to list of interested participants              



MENTORS
Strong mentors are a crucial part of any mentored hunt program. The process for recruiting 

and selecting mentors is similar to how you will recruit participants. A mentor’s participation 

is necessary on the hunt, but their involvement throughout the entire program builds a strong 

feeling of community for everyone.

A new hunter may need a variety of mentor types along their hunting pathway. Mentors do not 

need to be an expert at hunting. Mentors do need to be motivated and excited to share their 

love for hunting and the outdoors with others. The social support and communication mentors 

provide to those learning a new skill are vital to novice hunters and continues long after the 

mentor hunt is over. 

Where do you find mentors? Everywhere! 

And the list goes on…

 — Local Conservation Organizations 

 — Teachers 

 — Outdoor Educators 

 — Shooting Clubs 

 — Retail Stores 

 — College Conservation Clubs

 — Outdoor Clubs 

 — Peers in the Workplace

 — Parks and Recreation Instructors 
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MENTOR SELECTION

The application and selection process for mentors will be similar to the participants. If you 

are hosting the program through a state agency or Non-Governmental Organization (NGO), 

it should have an application and selection process in place. If not, you will need to collect 

similar information from each potential mentor, including:

 — Motivation for being a mentor in the program

 — Availability to participate

 — Experience and certifications related to hunting

 — References

Background screenings, liability coverage, and trainings/meetings conducted for mentors and 

instructors are all recommended. State agencies and NGOs have very specific guidelines for 

doing this; contact them directly if your program is being run through them. If not, you can find 

background screening and training options for individuals. Also, speak with your insurance 

provider to discover if these programs are covered.

IT IS ESSENTIAL TO CREATE A SAFE ENVIRONMENT FOR BOTH MENTORS AND MENTEES.  

EXTRA SCREENINGS ARE SUGGESTED, AND IN MANY CASES REQUIRED, IF YOUTH ARE 

INVOLVED. DOUBLE-CHECK ALL REQUIREMENTS BEFORE BEGINNING A PROGRAM.



MENTOR MEETING
Once mentors are chosen, host a meeting for the mentors and instructors prior to starting 

the training sessions with participants. This allows everyone to meet in person, and for you to 

provide program details and discuss expectations and conduct of the program. 

A mentor’s time is valuable, so be upfront and clear with expectations. Go through both 

mandatory and optional parts of the program. Dates and times should be decided before 

starting the program so mentors can plan ahead and be available. 

At this meeting, plan for each individual’s strengths and interests, and assign roles. It’s 

important to put mentors in a situation where they are comfortable and confident. If someone 

has certification and experience running a range, they may prefer mentoring there instead of 

teaching field dressing. 

Also, discuss expectations for mentors when working with participants. Participants may 

be from a wide variety of backgrounds, so the environment should be safe, welcoming, and 

allow for learning. Experience and comfort levels with the skills being taught may vary 

greatly, with some participants needing more support or instruction than others. These are 

new experiences for everyone, especially participants, and everyone is coming together with 

different views, perspectives, and goals. Create an atmosphere where "we are all in this 

together" to share hunting and the outdoors with each other, and to offer support throughout 

the process. 

Finally, review all policies of the program and ensure all paperwork is complete. This can 

include policies on personal conduct, using or bringing personal equipment, taking photos 

or videos, sharing and handling personal contact information, and what to do in case of an 

accident or emergency. 

MENTORS CHECKLIST

Find motivated hunting mentors and instructors to assist with the program.

Complete background screenings and additional requirements, including paperwork.

Host a mentor meeting.

Determine mentor responsibilities throughout the program.
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“After mentoring for the Field to Fork program, I realized that there is more to 

hunting than harvesting an animal. More than just sitting in a tree or a blind and 

enjoying nature. The best part of being a hunter is the ability to pass it on and enjoy 

the greatest sport in the world with someone else. I know that I will continue to set 

aside time every season to take someone else down this trail that will surely change 

their life forever. No matter how great, mediocre, or just plain unlucky of a hunter 

you are (we’ve all had bad seasons), you have something you can share.” 

— Jason, Iowa FTF Mentor



PARTICIPANT APPLICATION
A formal application process helps program managers select participants who are most likely 

to benefit from the FTF program experience. It also allows you to gather contact information 

and other data for interested participants. If you are working through a state agency or NGO, 

it will provide the appropriate application. If not, you can easily create one. Here are some 

examples of information to include in an application:

 — Contact information: name, email, phone, address

 — Date of birth

 — Sex (so you can pair mentors if they have a preference)

 — Previous hunting experience (if any). If yes, how often, species harvested, etc.

 — Reasons they want to participate in the program (this is their chance to convince you they 

are a good candidate)

 — Previous barriers to getting started

 — Any family member hunting experience

Create a participant application prior to marketing the program. Make applications available at 

in-person marketing events and online. 

“This was one of the best experiences I’ve encountered [with the] opportunity to 

learn and experience hunting from beginning to end with zero knowledge. There was 

a wealth of knowledge bestowed upon us along with the hands-on experience with 

guidance. I now feel comfortable calling myself a hunter. If you are interested in 

hunting but don’t know where to start, I would highly recommend this event.” 

— Seth Walker, FTF Participant

SECURELY STORING PERSONAL INFORMATION IS CRUCIAL. STATE AGENCIES AND NGOs 

WILL HAVE THEIR OWN POLICIES TO FOLLOW. FOLLOW ANY PROGRAM’S PRIVACY POLICIES 

WHEN COLLECTING AND HANDLING PERSONAL INFORMATION.
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DATA COLLECTION 
Data collection is vital for improving FTF programs. Agendas should teach the right 

information and create new hunters. This is best accomplished by collecting data and 

feedback from the participants and mentors. If implementing the program through a state 

agency, NGO or other organized program, data collection methods should be in place. If not, 

strive to incorporate these from the beginning. 

Using data and feedback from programs allows managers to:

 — Track progress and impact of program.

 — Modify events and programs to better fit the needs of a food-focused audience.

 — Evaluate data on a short- and long-term scale to quantify program impact locally.

 — Compare programs and efforts regionally and nationally.

 — Share best management practices with other programs.

 — Learn from other programs and adapt to improve your program.

 — Document participant experiences with interviews, photography, and videos as permitted 

to assist with future program marketing. 

Use as many data collection methods needed to get feedback about a program. This 

process may seem overwhelming, but if incorporated into the program from the start, it’s 

simple. If there is not a standardized survey in place, start by visiting your state agency and 

conservation NGOs to discuss the details they are working to collect. If you collect the same or 

similar data, you can assist state- and regional-level efforts.

TIMING OF DATA COLLECTION

Pre-Program Survey– During the registration process. 

 — Information to collect includes participants’ background in hunting or prior experience, 

current skill confidence level, motivation to start hunting, barriers to getting started, and 

general demographic information.

Post-Program Survey – At the end of the culinary social or within two weeks of 

program completion. 

 — Information to collect includes program experiences, information learned, confidence 

levels after program, additional knowledge required, and feedback to improve 

future programs.
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Follow-Up Survey – Six months to one year after the program is complete. 

 — Information to collect includes continuation to participate in hunting, additional knowledge 

needed, barriers preventing continuation, connected with other programs.

Additional Surveys – One or more years after program.

 — Information to collect includes continuation to participate in hunting, any additional 

programs taken, mentoring opportunities, barriers to continuation, any guidance needed, 

amount of equipment purchased, and involved with social support (NGO member).

FOLLOW-UP SURVEYS HAVE LOWER RESPONSE RATES THAN THOSE COMPLETED DURING 

THE PROGRAM. ONE OPTION IS TO INCENTIVIZE PARTICIPANTS BY OFFERING A DRAWING 

OR PRIZE THAT WILL ASSIST A NEW HUNTER ON THEIR PATHWAY. EXAMPLES HAVE 

INCLUDED RANGE TIME, EDUCATIONAL RESOURCES AND MEMBERSHIPS IN NGOs.

Pilsen Photo Co-op



DOCUMENTING THE EXPERIENCE

New hunters will encounter many experiences and opportunities throughout their hunting 

journey. Try to capture these moments on camera. The photos don’t need to be professionally 

taken—a cellphone or digital camera will suffice.

Many people remember to take harvest pictures but capturing moments throughout the 

mentee’s pathway is a great way to showcase hunting’s many facets. Take photos while 

participants are practicing at the range, scouting in the woods, purchasing hunting gear, sitting 

in the blind or treestand, sharing a wild game meal, and socializing in outdoor group settings. 

Some new hunters might not want to take a photo with their harvest. If they decline, don’t 

force them. Instead, respect their decision and celebrate the moment in their desired way. 

Remember to take tasteful hunting photos. Focus on capturing clean, positive and respectful 

images, and always consider how nonhunters will view the image. Use photos as an 

opportunity to talk with the mentee about embracing the experience and sharing it with others. 

VIEW MORE SAMPLE PHOTOS AT BOWHUNTING360.COM. 

DATA COLLECTION CHECKLIST

Determine which data to collect from participants and mentors

Create a pre-program survey

Create a post-program survey

Create a follow-up survey

Provide photo-release forms, if needed

Discuss boundaries and expectations of photos and videos
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MARKETING
Marketing the FTF program is critical. The goal is to search for individuals who have never 

hunted before or have very limited experience and lack support to continue. These individuals 

may also be more interested in the culinary experience. Initially, it may be more difficult to 

recruit from these new audiences, but the correct messaging will pay off.

TARGET AUDIENCE

Plan to market directly to the food-focused audience with messaging that appeals to them. The 

common interest is sourcing local food, so interested parties may come from anywhere. Spend 

some time and talk with potential audiences to learn marketing best practices. Focus on what 

you can do together, not what you can do for them.

MARKETING RESOURCES ARE AVAILABLE THROUGH ARCHERYTRADE.ORG/MENTORING. 

USE THESE AS A STARTING POINT, BUT ALSO PARTNER WITHIN THE TARGET COMMUNITY 

TO GET THE BEST RETURN FOR YOUR EFFORTS.

ONLINE MARKETING

Creating an online presence is a great first step to showcase the program.

Running the program through a state agency or conservation NGO can give you access to their 

website and allow them to lead the effort. If not, develop a simple website with information 

about the program and who to contact. Drive potential participants to this page where they can 

learn more and apply for the program. 

Social media is a quick way to reach a large number of people. These interactions will 

help provide awareness of the program (be sure to include a link to the landing page or an 

upcoming event in posts as appropriate). Messaging and images should be relevant to the 

target audience.

Develop a marketing plan with all partners so that a single message is being broadcast to the 

audience. Partners can provide best practices and new ideas for the group.

MARKETING TEMPLATES AND RESOURCES ARE AVAILABLE ON THE ATA RESOURCE 

WEBSITE THROUGH ARCHERYTRADE.ORG/MENTORING, AS WELL AS ARTICLES ON 

ARCHERYTRADE.ORG.
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IN-PERSON MARKETING

If there is a range or facility, consider hosting an event to bring in people who may be 

interested in learning about upcoming programs. Schedule a variety of classes and 

demonstrations, whether it is an intro to archery class on the range or a wild-game 

cooking demonstration. 

Local community events are great places to get the word out for a mentor program. Farmers 

markets, community festivals, cultural festivals, college events and other activities offer an 

opportunity to interact with members of the community and recruit interested participants. 

Before going to these events, consider the following: 

 — Who is the target audience? A focused target audience makes it easier to determine which 

events would give the best return on investment. 

 — Create and provide relevant information to the identified audience.

 — Keep it simple and manageable.

Success at one of these events requires preparation. Here’s a checklist to help stay organized:

IN-PERSON MARKETING CHECKLIST

PRIOR TO EVENT: 

Contact event organizers to reserve a booth space and learn about their guidelines. 

Recruit staff or volunteers to run the booth. 

Gather booth materials: Table, chairs, tent, signs, clipboards, pens/pencils, water, 

snacks, etc.

Print marketing flyers for target audience.

Print applications or information on how to apply. Have a “Sign up for more information” 

sheet available to follow up with after the event.

Consider offering food samples, recipes and other freebies to draw people to the booth. 



DAY OF EVENT: 

Set up the booth and prepare to discuss the benefits of hunting. Focus on positive 

conversations about the food, the experience, and conservation. 

Provide information on the benefits of hunting relative to the target species of the program. 

State agencies and hunting NGOs may have these materials available. 

Provide information on the mentor hunt program and how to apply.

Plan to network. Talk with other exhibitors and attendees; even if they aren’t interested in 

the program, you can still spread the word about the benefits of hunting.

Have fun! Share the enthusiasm and passion for hunting with others. 

(Optional) Provide samples of wild game meat if approved by host organization.

POST EVENT: 

Review all applications. 

Follow up with any inquiries. If email addresses were collected, send a follow-up email 

with a link and instructions to apply to the mentor program. 

Debrief about the event with fellow planners.

“Whatever you do to market the program, you have to make sure you get outside 

of the normal communication channels used (given that usually your existing 

constituents are the only ones to see those), you must go to your audience.” 

— Charles Evans, Georgia Wildlife Federation

MARKETING CHECKLIST:

Determine target audience for program.

Develop partnerships within target community.

Develop marketing plan for target audience.

Attend in-person events to recruit potential participants.

Distribute online and/or print marketing materials.

Follow up with potential participants who have shown interest.
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Pilsen Photo Co-op

PARTICIPANT SELECTION 
AND REGISTRATION
PARTICIPANT SELECTION

Having a selection process for participants ensures a great experience for everyone involved. 

Focus on providing a quality experience for everyone, and this will have a ripple effect on 

community involvement in future mentor hunts. 

Choose the number of participants to accept based on the number of mentors available. 

Having a one-to-one ratio on the mentor hunt gives individual attention and support for a 

participant. It’s OK to start small.

Remember the original target audience when selecting participants. Choosing individuals 

who have never hunted, or have had limited exposure, introduces new people to the 

sport. Individual motivations for participating in the program should align with the 

program objectives. 

Once selections are made, notify participants and send them any required paperwork. Do this 

as soon as selections are made so participants have time to plan – at least 3 weeks before the 

first training session starts. Notify those who were not selected this round that they will be 

placed on a wait list. 

THE OVERALL GOAL IS TO INTRODUCE MORE PEOPLE TO HUNTING, SO WORK WITH OTHER 

GROUPS IN THE COMMUNITY TO PROVIDE ADDITIONAL PROGRAMS AND OPPORTUNITIES 

FOR THOSE ON THE WAIT LIST.
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PARTICIPANT REGISTRATION

Once selections are made, provide participants with as much information upfront as possible 

to help ease any anxiety they may have about their upcoming experience. When notifying 

selected participants, send them the full registration packet. Complete required paperwork 

at this time so that the training sessions and mentored hunts are efficient and not taking too 

much time with these tasks. 

Registration packets may include:

 — Pre-program surveys or questionnaires 

 — Program information:

 — Dates, times and locations (including maps) for training sessions, the mentored hunt, 

and the culinary social

 — What to bring to each session

 — Frequently asked questions 

 — Photo and video releases

 — Liability waivers: Waivers and releases are a common piece in any type of hunting and 

outdoor program and protect everyone involved. If the program is being run with a state 

agency or NGO, waivers may be provided. 

 — Hunter education proof: Requirements will vary for each state, with some offering a 

deferral period or apprentice exemption. If hunter education is required, have participants 

complete the online portion prior to attending class. Please review and contact your state’s 

fish and wildlife agency for these requirements. 

 — License information: Licensing will vary for each state, with some offering an apprentice 

license. Please review and contact your state’s fish and wildlife agency for these 

requirements. Provide assistance to your participants with either a how-to sheet or by 

spending some time on this topic during a training session.

 — Payment information 

 — Confirmation to participate: Confirmation from each participant that they are able to attend 

the entire program. 

 — Contact information for questions, concerns, or cancellations. 



PROGRAM PARTICIPANT CHECKLIST

Collect and review all applications.

Select and notify participants.

Send registration packets to participants.

Collect and organize paperwork and information from participants.

Provide additional information leading up to the first training session.

Follow up with applicants on the wait list. Connect them with additional programs 

and opportunities in the area.

“Most people that I know who are unfamiliar with hunting really have no idea how to 

get started. The Field to Fork program certainly gives them the information they need 

to get started on the ground level. Most of the people in my program were successful 

in their first season so the proof is in the pudding, as they say, and the Field to Fork 

program does create successful hunters.” — Brandon, Field to Fork participant

Iowa Department of Natural Resources
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IMPLEMENTING 
THE FIELD TO 
FORK® PROGRAM
THE FOLLOWING SECTIONS PROVIDE THE STEPS TO TAKE NEW HUNTERS THROUGH 

THEIR FIRST HUNTING EXPERIENCE AND LEAD THEM ON THE PATH TO BECOMING A 

SELF-IDENTIFYING HUNTER.



PARTICIPANT TRAINING 
SESSIONS 
Trainings provide participants with a holistic view of hunting and the skills development 

process. This is the core content of the FTF program. These sessions should be interactive and 

provide as much hands-on experience as possible. Each program may have slight variations 

and can be tailored to better apply to the target audience.

MIX UP THE TRAINING SESSIONS WITH DIFFERENT INSTRUCTORS AND HANDS-ON 

OPPORTUNITIES TO KEEP PARTICIPANTS ENGAGED. BRING IN A GUEST SPEAKER OR 

INSTRUCTOR TO TEACH SOME TOPICS. REACH OUT TO A BIOLOGIST WITH THE STATE 

FISH AND WILDLIFE AGENCY OR A CONSERVATION NGO TO BRING IN NEW INFORMATION 

AND PERSPECTIVES. NOT ALL LESSONS HAVE TO BE TAUGHT IN THE CLASSROOM OR 

AS A LARGE GROUP. USE PROGRAMS SUCH AS EXPLORE BOWHUNTING OR BOWHUNTER 

EDUCATION TO SPLIT THE GROUPS AND TEACH SOME OF THE TOPICS IN THE FIELD. 

Resources referenced in this section can 

be found at archerytrade.org/mentoring. 

You will find a corresponding symbol 

where a particular resource is used.

 QDMA PowerPoints and Resources 

 Explore Bowhunting Activities 

 ATA Crossbow Addendum

 Archery Range Guides 

 State Fish and Wildlife Agencies

Archery Trade Association
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TRAINING SESSION AGENDA

 — Introductions

 — Overview and goals

 — Program background

 — Motivations for hunting

 — Hunting and conservation

 — Target species biology and ecology

 — Senses

 — Tracks and scat

 — Herd composition

 — Food habits

 — Habitat

 — Breeding and gestation

 — Predation

 — Antlers vs. horns

 — Deer identification and aging

 — Hunting regulations and opportunities

 — Hunter education

 — Hunting licenses

 — Hunting strategies

 — Hunt plan

 — Build your shot opportunity

 — Animal tracks and sign

 — Animal behavior

 — Wind direction

 — Camouflage

 — Lures and scents

 — Animal calls

 — Shot angles and placement

 — After the shot

 — Recovering and field dressing

 — Shooting instruction

 — Prepare for the mentor hunt

INTRODUCTIONS 
 — Welcome everyone to the session and the program.

 — Ask participants to give a quick introduction. They should share why they are participating 

in the program and their expected outcomes.

 — Allow instructors, mentors, and partners to introduce themselves. Have them share their 

motivations for being involved in the program and talk about their own hunting mentor.

 — If a partner is not present, give a quick intro for them.

 — Make notes to align the goals of the program to the outcomes the participants are hoping 

to achieve. 

IT IS IMPORTANT FOR THE PARTICIPANTS TO FEEL COMFORTABLE. THIS IS A 

NEW EXPERIENCE FOR THEM SO IF THEY ARE NOT READY TO SHARE A LOT OF 

INFORMATION, THAT’S OK.



LOGISTICS

 — Sign-in sheets

 — Paperwork

 — Location of restrooms

 — Class times

 — Mention when and how to ask questions, voice concerns, and expectations of mentors and 

participants. 

OVERVIEW AND GOALS

Provide an overview of the program and what the participants can expect. Answer questions 

participants may have and discuss parts that may be cause for concern. Keep in mind the 

following:

 — Participants will be learning new skills prior to the mentor hunt. Everyone learns in 

different ways. Encourage them to ask questions if they do not understand something.

 — Providing a mentor hunting experience is very beneficial for a new hunter. It increases the 

mentee’s comfort level to go hunting on their own. The goal is to have a safe and positive 

experience. Everyone should work together to reach this goal during the mentor hunt and 

throughout the entire program.

 — Don’t forget to have fun, build a social atmosphere, and be open to learning new things. 

As a result of this program, participants should understand the benefits of hunting and be 

able to communicate them to others. The ultimate goal of this experience is to help grow the 

hunting community and educate others about the benefits of hunting. 

PROGRAM BACKGROUND

During training, it’s important to share the reasons the FTF program exists. A growing portion 

of society is concerned with where their food comes from; many may have an interest in 

hunting but don’t have the opportunity to pursue the activity. Several organizations recognized 

this gap and created programs to introduce a food-focused audience to hunting. 

The FTF program was first implemented by the Kentucky Department of Fish and Wildlife 

Resources, and later adapted by the Quality Deer Management Association and the Georgia 

Wildlife Federation in Georgia. The program has seen overwhelming demand in both states, 

and thanks to QDMA, this has spread to additional states. Additional partners have helped 

create a scalable program that can be implemented across the country.
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The program focuses on the local, sustainable, and humane food source that hunting provides. 

The FTF program introduces participants to new skills that have real-world uses, while 

providing social support and developing a community around these new skills.

MOTIVATIONS FOR HUNTING

Ask participants to list their motivation to begin hunting. If participants are having a hard time 

getting started, share some possible ideas, such as: 

 — Having a local, sustainable food source

 — Providing for the family

 — Participation in the conservation and healthy management of wildlife

 — Learning a new skill set

 — Spending social time with family and friends

HUNTING AND CONSERVATION

Deer and many other wildlife species in North America saw a sharp decline as they were 

harvested for their meat, skin, and pelts. Deer skins were traded to the colonists in exchange 

for other goods. Demand for these skins soared to make hats, books and other items in 

Europe. Deer pelts became colonial currency; this is where the term “buck” for a dollar bill 

comes from. Widespread deforestation and lack of regulation coupled with subsistence and 

market hunting decimated most wildlife. In Europe and developing U.S. cities, the demand for 

wildlife meat and products had soared.

With extremely low numbers of wildlife populations, action was needed to protect these 

species from extinction. Protection and recovery efforts included:

 — 1887: Theodore Roosevelt founded The Boone and Crockett Club. The Boone and Crockett 

Club’s Fair Chase statement was the first document outlining a code of conduct and ethics 

for sportsmen, which later became the cornerstone of today’s game laws.

 — 1900: The Federal Lacey Act was passed, banning the trafficking of illegal wildlife.

 — 1903: Beginning of the National Wildlife Refuge System 

 — 1905: The U.S. Forest Service was formed 

 — 1933: Game Management was written by Aldo Leopold
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 — 1937: The Federal Aid in Wildlife Restoration Act—known as The Pittman-Robertson Act— 

was passed. This act provided funding for restoration, rehabilitation, and improvement of 

wildlife habitat, wildlife management research, and information distribution. Details about 

the Act include the following:

 — 11% federal excise tax on sporting arms, ammunition, and archery equipment, and a 

10% tax on handguns.

 — Funds apportioned to each state on basis of total area and number of 

licensed hunters.

 — Act provides 75% of funding and state provides 25% of project costs from 

nonfederal sources.

 — Act amended in 1970 to provide funding for hunter education and the development, 

operation, and maintenance of public target ranges.

The North American Model of Wildlife Conservation is a set of principles that has led to habitat 

and wildlife conservation in North America. These are unique to North America and include the 

following ideas:

 — Wildlife resources are in the public trust. Wildlife belongs to the people and is managed in 

trust for the people by government agencies.

 — Prohibition on commerce of dead wildlife. It is illegal to sell the meat of any wild animal in 

North America.

 — Allocation of wildlife is by law. Laws developed by the people and enforced by government 

agencies will regulate the proper use of wildlife resources.

 — Opportunity for all. Every citizen has the freedom to hunt and fish.

 — Non-frivolous use. In North America we can legally kill certain wildlife for legitimate 

purposes under strict guidelines for food and fur, in self-defense, or property protection. 

Laws are in place to restrict casual killing, killing for commercial purposes, wasting of 

game, and mistreating wildlife.

 — International resources. Because wildlife and fish freely migrate across boundaries 

between states, provinces, and countries they are considered an international resource.

 — Managed by science. The best science available will be used as a base for informed 

decision-making in wildlife management.1 
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Since these efforts have been implemented in North America, wildlife populations have 

significantly improved. For deer, populations skyrocketed from about 500,000 in 1900 to 

32 million in 2013. Deer management has become vital for healthy ecosystems, herds 

and habitat. 

Finally, when sharing the history of hunting and conservation, teach participants about their 

role in aiding these critical methods. For example, diseases can occur in individual deer and at 

a larger population level. It is important to follow the state’s regulations on reporting, testing 

and transporting wildlife. If a deer is suspected of having an illness or disease, contact the 

local wildlife agency immediately and follow its procedures.

THE FOLLOWING TRAINING SESSIONS FOCUS ON WHITETAIL DEER. IF YOUR PROGRAM IS 

TARGETING A DIFFERENT SPECIES, PLEASE USE SPECIES-SPECIFIC INFORMATION THAT 

RELATES TO YOUR CLASS. ADDITIONAL RESOURCES AND CONTACTS CAN BE FOUND AT 

ARCHERYTRADE.ORG/MENTORING.

1 The North American Model of Wildlife Conservation 
The Wildlife Society and The Boone and Crockett Club 
Technical Review 12-04 - December 2012 
Citation: Organ, J.F., V. Geist, S.P. Mahoney, S. Williams, P.R. Krausman, G.R. Batcheller, T.A. Decker, R. Carmichael, P. Nanjappa, R. 
Regan, R.A. Medellin, R. Cantu, R.E. McCabe, S. Craven, G.M. Vecellio, and D.J. Decker. 2012. The North American Model of Wildlife 
Conservation. The Wildlife Society Technical Review 12-04. The Wildlife Society, Bethesda, Maryland, USA

Pilsen Photo Co-op



TARGET SPECIES: DEER BIOLOGY AND ECOLOGY

Teaching participants about deer biology helps them understand hunting strategies. The 

following information can provide an interesting lesson during a training session. Ask a local 

biologist to speak on this topic, if needed.

DEER SENSES 

 — Vision: White-tailed deer have a 300-degree field of view; humans can only see 180 degrees. 

Deer cannot see blaze orange the same way humans see it. It likely appears brown or gray 

to deer. But they are more sensitive to blue wavelengths than humans are. Deer vision is 

in focus on a horizontal plane in the center of their pupil, but out of focus below and above 

their center of vision. White-tailed deer have a 60-degree blind spot in the back of their field 

of vision. 

 — Hearing: A deer’s sense of hearing protects it from predators and helps it communicate with 

other deer. White-tailed deer can rotate their ears in different directions without turning 

their head. Hearing is useful in low-light situations and whenever vision is impaired. Their 

vocalizations or alerts are brief and easily recognized within the same species. 

 — Touch: A whitetail’s sense of touch is most heightened in the hair follicles across its body. 

Specialized hair follicles called vibrissae—often known as whiskers—are located around 

the eyes, snout, and upper neck to help increase awareness for the deer. A growing antler 

encased with velvet is also very sensitive.

 — Smell: This is a deer’s number one sense. A deer’s ability to smell is much greater than 

ours, and they view much of their world through their nose. For example, deer relish acorns, 

but they don’t find them with their eyes. They find them with their noses. A whitetail’s nose 

has 297 million olfactory scent receptors, compared to 220 million in dogs and only 5 million 

in humans. Hunt the wind!

 — Taste: White-tailed deer taste is influenced by smell. Secondary compounds, or compounds 

produce by plants, play an important role in the selection of browse for deer. Some 

compounds are less preferred and deter browse, while other browse is more preferred due 

to their compounds.
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TRACK AND SCAT 

Hunters use a deer's track and/or scat (poop) to learn more about deer patterns. A deer’s sex 

cannot be determined from the track, except in cases of extremely large bucks. Soil moisture, 

weight, and speed determine the spread of the hooves in a track. The heavier the deer and the 

wetter the soil, the wider the track may be. Size of the hoof may also indicate the weight (fawn 

vs. mature adult). 

Hunters can find scat in pellet or compressed forms. A more compact pellet can be a sign of 

limited nutrient or forage on the landscape.

HERD COMPOSITION 

A deer herd, or the makeup of a group of deer, often changes 

throughout the year. The definition of the different terms are:

 — Buck: Male white-tailed deer older than 1 year.

 — Doe: Female white-tailed deer older than 1 year.

 — Fawn: White-tailed deer less than 12 months of age with or 

without spots. This includes button bucks and doe fawns.

 — Button Buck: Bucks between 4-12 months of age that have antler pedicles (buttons) showing 

where antler will begin to grow the following summer (as shown in the image above).

 — Bachelor Group: Bucks in bachelor groups get along and even groom each other. They 

still establish a basic “pecking order” within the group using aggressive physical displays, 

vocalizations, or sometimes hoof-flailing. Forming groups may aid in predator avoidance 

at a time when bucks are relatively defenseless because they do not have antlers, or when 

antlers are growing and vulnerable to damage. 

FOOD HABITS

Food studies have identified several hundred plant species that deer will consume during a year. 

As deer hunters, it’s important to understand the preferred food sources near the hunting area.

 — Midwest: Brambles and grape were most often reported. Other popular food: coralberry, 

dogwoods, greenbriar, Illinois bundleflower, ragweed, trumpet creeper, wild lettuce and wild 

rose. Other notable plants included asters, plums, pokeweed, sumac and trillium.

Quality Deer 
Management Association 



 — Northeast: Bracken fern, brambles, grape and greenbriar were reported by multiple states. 

Other popular food: Canada mayflower, jewelweed, poison ivy, Virginia creeper, wild rose 

and wild sarsaparilla. Other notable plants included blue bead lily, goldenrod, plantain, 

sumac and winterberry.

 — Southeast: Brambles, grape, greenbriar, honeysuckle (primarily the native coral, but also 

non-native Japanese/white) and ragweed were listed by nearly every responding state. 

Pokeweed and strawberry bush were listed by about half of the states, and American 

beautyberry, beggar’s lice and poison ivy were also listed by a third of the states. Other 

notable plants included Alabama supplejack, devil’s walking stick, Florida pusley, old field 

aster and trumpet creeper.

 — Canada: Asters, brambles, choke cherry, fireweed, pondweed, snowberry, sow thistle, 

trillium, Virginian strawberry and wild rose were all reported from more than one province.  

Other notable plants included Canada mayflower, jewelweed, lupines, ragweed and 

wild lettuce.

 — Food Plots: Food plots, or a planted section of property intended for deer forage, have 

shown benefits for many species if enough acreage is planted. Summer food plot species 

for deer include: soybeans, cowpeas, sorghum, lablab, millets, and sunflowers. Winter 

food plot species include: clovers, brassicas, winter wheat, chicory, winter peas, and many 

more. Food plots can be used to offset times of the year when native food and browse is 

low, or less palatable. 

HABITAT, HOME RANGES AND MOVEMENT 

White-tailed deer are considered generalists—an animal that can adapt to ever-changing 

conditions and thrive in a variety of habitats. Whitetails make the most of different forest 

stages, and even thrive near human urban areas where hunting pressure is low and some 

food is present. Deer densities are determined by the habitat and forest age. Mature forests 

might have 8-10 deer per square mile, while young forest habitat can have 30-50 deer per 

square mile. 

Home range is the area where a deer will spend nearly 100% of its time. This range varies 

by age, season, sex, habitat and more. For example, a buck home range can be between 

approximately 200-2,500 acres depending on the season. Averages range between 200-600 

acres (1 square mile= 640 acres). Doe Home ranges: approximately 40-1200 acres. Averages 

range between 150-500 acres.
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Dispersal occurs when young bucks and does establish their adult home ranges at 12-18 

months old. About 50-75% of bucks between 12-18 months will disperse 1-3 miles. About 

25-50% of does between 12-18 months will disperse 1-3 miles. Yearling dispersal helps 

ensure genetic variability across a large landscape. If deer did not disperse 1-3 miles at 12-18 

months of age, then the local herd may become inbred. With the genetic “swapping” across the 

landscape, deer herds continue to have healthy populations. Dispersal can also be important 

for antler quality.

BREEDING AND GESTATION 

White-tailed deer breeding depends on the region. However, breeding generally takes place 

from October through January; this period is known as the rut. In far southern locales, 

this ranges from July through February. In the northern ranges, conception dates are very 

condensed (roughly a few weeks in early November).

Gestation for whitetails is 195-200 days. Breeding synchronization is important for the 

survival of the fawns the following spring. Buck-to-doe ratios that are close to 1:1 will 

increase the competition for mates among bucks and create a more defined rut.

As mammals, white-tailed deer produce milk for their young. In healthy populations, doe 

fawns (6-month-old does) may be bred and birth a fawn at 1.5 years old. This is a small 

percentage of the overall fawns each year. Most does are bred for the first time at 18 months 

old, and the fawn is born the following spring. Does over 2.5 years old have a higher chance of 

having more than one fawn. Fawns are functioning ruminants (an even-toed ungulate mammal 

that chews the cud regurgitated from its rumen. The ruminants comprise the cattle, sheep, 

antelopes, deer and their relatives) and can fend for themselves at 3 months old. Therefore, 

harvesting a doe early in the season will not cause the fawn to die.

PREDATION 

Coyotes are the main predator of deer across the United States. Wolves, black bears, bobcats, 

and feral hogs are also known fawn predators.

In addition, deer often fall victim to roadway accidents with vehicles. One of the most 

overlooked sources of mortality is from farm implements during hay production or bush-

hogging. Fawns hidden in pastures are especially at risk.



ANTLERS VS. HORNS

Antler is true bone. Horns, on the other hand, are made of keratin, like hair and fingernails. 

Antlers are shed and regrown each year, a cycle dictated by testosterone levels in the body. 

Antlers are shed in late winter, grown in the spring and summer months, and then harden and 

shed their “velvet," the soft, skinlike layer on the outside of growing antlers. It is shed when 

the antler hardens in late summer or early fall when testosterone increases and bachelor 

groups break apart. White-tailed deer antlers are the fastest-growing natural tissue known. 

DEER IDENTIFICATION AND AGING 

When covering deer identification in the training session, participants should walk away 

feeling confident they can properly identify white-tailed deer when afield and make a quick 

decision regarding a legal harvest. Visit archerytrade.org/mentoring to obtain content 

provided by QDMA to assist with your training. The content includes the following deer 

identification images:

 — Adult does

 — Fawns and fawn comparisons

 — Young bucks, aka button bucks

THE WHITE’S TALE BOARD GAME IS A FUN WAY TO INTRODUCE WHITETAIL DEER ECOLOGY. 

THE GAME IS AVAILABLE THROUGH ARCHERYTRADE.ORG/MENTORING.
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HUNTING REGULATIONS: GENERAL AND LOCAL

Understanding hunting regulations can be a large barrier for new hunters. Visit the state 

agency website that manages hunting to learn the following information and share with 

participants. Make this an interactive activity by having participants navigate to the site and 

work together to answer the following questions:

 — When is it legal to hunt the target species?

 — What are the regulations on the target species? Are there antler restrictions? How many 

animals can each licensed hunter possess? 

 — What time of day are you allowed to hunt the target species?

 — What equipment can be used to hunt for target species? Does it vary by dates/seasons?

 — Are their special zones or land areas? Does it differ depending on which type of land?

 — Which licenses, permits or tags are required to hunt the target species? Are there 

exemptions for new hunters?

 — Are there additional restrictions on the target species? Are there exemptions that are 

important to know about?

Discuss how to use the above information to decide on a date for the mentored hunt. Were 

there additional factors that needed to be considered?

Additional hunting opportunities may be available in the area. These can include National 

Wildlife Refuges, state and national forests, Bureau of Land Management properties, and state 

or county parks. These other areas may have additional rules and regulations, as well as 

different seasons. Check with the agency that manages the land for more details.



HUNTER EDUCATION AND BOWHUNTER EDUCATION

Hunter education is required in all 50 states. However, some states may have an exemption for 

new hunters. During the training session, navigate through the state agency website to show 

where to sign up for a hunter education course. Share with participants how to complete the 

course in time to participate in the mentored hunt, if this is a requirement. 

Bowhunter education and crossbow safety course requirements vary by state. Check with the 

state wildlife agency for full requirements. If required, provide this information during the 

registration process.

HUNTING LICENSES

Hunting license and permit requirements vary by state. Navigate the state agency website 

to find required licenses and permits to hunt the target species. Some state lands require 

additional permits or tags, so determine what is needed when the hunting location is selected. 

Licenses can often be purchased through the state wildlife agency.

PROVIDE WILD-GAME FOOD OR SNACKS DURING THE TRAININGS TO INCORPORATE THE 

FOOD THEME AND REINFORCE THE SOCIAL ASPECTS OF THE PROGRAM.

HUNTING STRATEGIES

The hunt is the truly exciting part of the FTF program. But before participants and mentors 

venture into the woods, give the new hunters some basic information about what to expect. 

This not only sets up the participants for success now, but it gives them additional knowledge 

for future hunting experiences.

HUNT PLAN

Before heading into the woods, hunters must have a strategy or plan. Hunters need to be ready 

for unforeseen changes caused by weather, delays or conflicts in their schedules. You should 

always have a backup plan. One idea is having more than one hunting location. This location 

could accommodate different wind directions, bad weather or changes in animal behavior. For 

example, if deer are feeding in corn stubble and the farmer plows the field, deer will abandon 

the site. And when oak trees start dropping acorns, deer move into the oak stands because 

they prefer to eat acorns when available. By placing ground blinds or treestands in several 

locations, hunters are prepared for all situations.
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And, most importantly, hunters should plan their hunts with safety in mind. They should 

leave written instructions about their plans so others know their location and expected time 

of return.

A HUNT PLAN TEMPLATE IS LOCATED IN THE APPENDIX.

A HUNT PLAN SHOULD INCLUDE:

 — Date and time you left, and time you expect to return.

 — What you are wearing.

 — A map with detailed instructions on where your blind or treestand is located.

 — Your general plan for the day (i.e., how long you plan to stay out, whether you plan to 

return for lunch, and where you expect to park).

 — Contact information: Will people be able to reach you in the woods (cell phone, hand-held 

radio)? Will you have cellular service in the area?

 — Backup plan with a map and detailed instructions on where your ground blind or treestand 

is located.

 — What you are hunting with (bow, firearm).

 — Hunting license information.

 — A list of items you’re carrying, such as food, water and extra clothing.

 — Emergency contact information. You should also have a copy of this information with 

you so law enforcement or safety personnel have a direct number to call in case of 

an emergency.

Leave your hunt plan with a relative or friend. And don’t forget to let them know when you 

return safely.2

BUILD YOUR SHOT OPPORTUNITY

Every bowhunter wants to experience success. Several things can help you make sure that 

happens. The tips below are designed to help you figure out which area to hunt, where to place 

your treestand or ground blind, and how to make sure you have the best opportunity to find 

your target.
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1. Look for Animal Signs. Fresh sign of the animal you’re hunting should be present. These 

signs include tracks, scat, food, scrapes, bedding sites, game trails, buck rubs or turkey 

scratchings. The fresher the sign, the better. For example, a deer trail with fresh tracks or 

scat and rubs leading to or from a bedding area could be a great spot for hunting. 

2. Scope Out Good Habitat. Place your blind or treestand near sources of food, water and 

cover that are important for your target animal. For example, if you see game trails around 

your site that lead to a cornfield or oak forest, that might indicate a good place to set 

up. Considering these factors increases your chances of seeing animals, observing any 

patterns and behavior, and having a shot opportunity.

3. Consider the Best Timing. Try to determine if an animal uses an area more in the morning, 

evening or midday. This might also help you decide when to hunt, or if you should find 

another location. Some animals tend to visit certain areas more often in the afternoon, 

which might not fit your schedule.

4. Be Safe and Site Specific. When choosing a tree for your stand, the tree must be alive, 

healthy, sturdy and large enough to support the weight of a stand and the hunter using it.

DISCLAIMER: FOLLOW ALL MANUFACTURER’S INSTRUCTIONS FOR PROPER SETUP OF 

TREESTANDS AND SAFETY MEASURES. CONTACT YOUR STATE WILDLIFE AGENCY’S 

HUNTER EDUCATION DEPARTMENT FOR ADDITIONAL SAFETY INFORMATION.

5. Practice Minimal Impact. Choose a tree with the fewest branches and leaves that need to 

be removed to create shooting lanes. Likewise, if hunting from a ground blind, choose a 

location that requires minimal removal of vegetation. The best strategy is to set up your 

treestand or ground blind in a place that causes the least amount of impact, as well as 

prep work and maintenance. Branches and vegetation also help camouflage the hunter 

from approaching animals.

6. Create a Shooting Lane. Once your treestand or blind is in place, make sure you have 

open shooting lanes by removing any branches that might interfere with your shots. Take 

practice shots to ensure shooting lanes are clear. 

7. Check Wind Direction. Always consider the area’s predominant wind direction when 

placing your treestand or blind. Daily winds can change frequently while you’re hunting. 

You can have the perfect setup, but if the wind blows your scent toward approaching 

animals before they’re within range, they will smell you and leave the area.

2 From Explore Bowhunting, “Plan for Success” pgs. 88-92, © 2012



8. Cover your scent. Even without wind, animals can get a whiff of your scent. When possible, 

use scent-free tools and wear scent-free clothing when scouting, setting up your stand or 

blind, and walking to your treestand or ground blind to hunt.

9. Use a natural backstop. If using a ground blind, take advantage of the natural terrain. For 

example, an upward slope in front of your blind provides a natural backstop that keeps 

your arrows from going too far, increasing overall safety.

10. Stay clear of noxious plants. When picking a site, make sure to avoid nettles, poison ivy, 

poison oak, thorny bushes or other noxious plants, especially at a ground blind’s entrance. 

Make sure you can enter your blind as quickly and quietly as possible.

11. Plan ahead. Whenever possible, place your treestand or ground blind long before you 

begin hunting to ensure animals have time to adjust to its presence. Set up your site at 

least two weeks in advance. The more time animals have to adjust, the better.

12. Room for equipment and shooting. There must be ample space to put your equipment and 

for you to shoot your bow while standing, sitting or kneeling, whether you’re in a treestand 

or ground blind.

13. Comfort. Bowhunting requires lots of waiting. Make sure you can stand, sit or kneel 

comfortably for long periods. 

Creating a good shot opportunity often involves months of planning and investigating. Use the 

criteria above to ensure the best possible scenario for successful hunts.3 

ANIMAL TRACKS AND SIGNS

To become a good tracker you need to develop skills that help you observe and interpret what 

you see. The first step in learning to track animals is being able to identify an animal by its 

tracks or footprints. When identifying tracks, ask yourself these questions:

1. What kinds of animals should I expect to see in this area? Whether you’re in an urban, 

suburban or rural area determines what wildlife you can expect to see. Create a list of 

animals that live in your area. This will make it easier to decipher which animals made the 

tracks you find.

2. What is the size of the track?

3. What is the shape of the track?

4. How many toes do you see?

5. Do the tracks have claws?
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After identifying the track, you might want to learn more about the animal that left it and what 

it was doing. Questions that help include:

1. Which direction was the animal heading?

2. Was it traveling alone or with others?

3. Is it a male or female? Can I determine that?

4. Was it on a well-worn path?

5. Was it running, walking, hopping or trotting?

6. Were other signs along its path?

7. How far can you follow the trail? Where does the trail end?

You will not always be able to answer these questions, but trying to answer them can help you 

learn more about the animals you are tracking.

In addition to tracks, animals leave 

other clues that help reveal more 

about them. For example, you might 

find a feather a bird left behind or 

a snakeskin or tuft of fur. When 

tracking animals, it’s easy to look 

down as you’re walking, but practice 

looking in all directions to make sure 

you don’t miss anything. Investigate 

everything that catches your eye 

or looks out of place. And while 

investigating one thing, you might be 

surprised what else you find along 

the way. When in doubt, check it out. 

3 From Explore Bowhunting, “Build Your Shot Opportunity” pgs. 72-76, © 2012



Here are some animal signs that can help you learn more about animals you track:

 — Scat (poop): Scat can tell you what the animal ate. For instance, black bear scat often 

contains visible seeds from berries. Coyote scat often contains the fur and bone fragments 

of small mammals.

 — Food: Learn what your target animal likes to eat and look for these foods when scouting.

 — Body parts: Antlers, fur, feathers and bones.

 — Homes: Bedding areas, dens, nests, lodges and burrows.

Other signs: This can be some of the most important and interesting sign you find. These clues 

could relate to food-gathering, mating, birthing, cleaning and parasite control, or territory 

defense. Signs in this category include:

 — Buck rubs: The stem of a shrub or 

sapling (young tree) that a buck rubs 

with its antlers and forehead, scarring 

or removing bark. Bucks have a gland 

on their forehead that leaves a scent 

on the stem.

 — Scrapes: A bare spot on the ground 

cleared by a male white-tailed deer 

during mating season. Scrapes are 

usually found under an overhanging 

branch, often contain urine and hoof 

prints. Males paw the ground with 

their front hoofs to create the scrape.

Scouting is when you look for signs of an animal(s). Scouting for animal signs can help 

you learn:

1. The preferred habitat and trails used by wildlife.

2. What they ate by examining their scat or by finding leftovers.

3. Their sex. For example, if it’s a female, you might be able to tell if she has young with her.

4. If they are hurt or sick. Are they dragging a foot or dripping blood and other body fluids?
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Animal signs are a fun way to learn about wildlife in your area. Use resources such as tracking 

guides and books about animal signs to help learn more. You can also ask park naturalists and 

other experts to help identify and interpret what you find.

Being curious and asking questions can help solve many mysteries, and experience more fun 

and excitement outdoors. No matter your outdoor goals, you can always look for animal signs 

and learn something in the process. This is a tool and skill anyone can enjoy throughout life.4 

ANIMAL BEHAVIOR

All organisms need food, water, shelter and space to survive. To find these essentials, most 

animals need to move. These movements can be categorized as daily or seasonal. Daily 

movements include searching for the food, water and shelter needed to survive day to day. 

Seasonal movements, on the other hand, are caused by big events such as weather, food 

availability, mating, giving birth and raising young. For example, elk move into the mountains 

in the summer to raise young and take advantage of a cooler climate and return to valleys 

during winter to find better food resources and milder weather.

By learning more about the daily and seasonal movements of animals, we can start predicting 

when and where they will be. In turn, this information helps bowhunters determine when and 

where to hunt. Some hunters might have a blind or treestand that’s best used in early fall, and 

another that’s better in late fall or early winter. Also, some sites might be better for locating 

animals in late afternoon, while others work best in early morning. By knowing how an animal 

uses the area, you can make better decisions about your hunt, and adjust and adapt to changes 

in weather, food availability and other factors that affect an animal’s behavior and movements.

People also have 

predictable behaviors 

and movements. We all 

live in a home, and then 

go to work or school. 

All require routine 

schedules and common 

travel routes.5

4 From Explore Bowhunting, “Points to Consider” pgs. 37-46, © 2012 
5 From Explore Bowhunting, “Map It Out” pgs. 65-68, © 2012



WIND DIRECTION

An animal’s sense of smell is well developed. Animals use odors to detect danger and 

communicate information to each other. Their odor-detecting defense allows prey animals to 

smell predators and potential dangers in time to escape. Likewise, many predators use their 

nose to locate prey animals to hunt and eat.

Wind direction plays a major role in animals taking advantage of their sense of smell. An 

animal can smell something from a distance when the odor is carried to it by wind. Wind 

carries odors over a broad area and, in optimal wind conditions, some animals can smell 

odors more than three miles away.

Hunters always strive to be “downwind” of animals when on stand, stalking or still-hunting. 

The word “downwind” means the wind is carrying scents “down” to you from the animal. As 

a result, the same wind carries your odor away from the animal if you’re downwind from it. 

In contrast, if the hunter is “upwind” of the animal, the hunter’s scent is carried “down” to 

the animal, which alerts it to danger and makes it flee or hide. To sum up, if you are upwind 

from an animal, it will smell you. If you are downwind from an animal, it cannot smell you. 

Whenever possible, hunters position themselves to face or stalk into the wind, which keeps 

them downwind of the animal they’re hunting.

When trying to get close to wildlife by sitting in a blind or treestand, having wind is better than 

no wind. If the air just sits around you, your odor will just sit there too. That allows animals to 

smell you as they approach your area.6

DOWNWIND UPWIND

Archery Trade AssociationArchery Trade Association
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CAMOUFLAGE

Camouflage is an adaptation that is a form of disguise and deception. It helps animals blend 

into their surroundings. Prey animals use camouflage to hide from predators. Likewise, 

predators use camouflage to ambush or stalk prey. Some animals have coloration and 

patterns that blend into a tree, leaves, or flowers, while others have patterns that help break 

up the outline of their bodies. Some animals, especially insects, have unique body shapes and 

coloring to help them blend into their surroundings.

To get close to wildlife you need to blend into your surroundings. Wearing camouflage clothing 

and applying face paint will help you do that. Wearing appropriate camouflage clothing from 

head to toe will help you stay out of sight. Also, face paint or masks ensure your face doesn’t 

stand out as a bright and shiny spot that animals will notice.

When deciding which type of camouflage to use, consider the habitat you will be hunting and 

the season. For example, in fall or summer it’s more effective to wear green with splotches of 

brown to break up your outline.

For winter, white clothing that’s broken up with darker patterns of black or brown would be 

more difficult for animals to see.

Game birds have excellent eyesight. Birds distinguish color even better than we can. That 

is why camouflage is extremely important when hunting wild turkeys and waterfowl. Many 

waterfowl hunters use a blind as an added layer of camouflage to camouflage clothing.

Camouflage alone does not prevent detection. A camouflaged person is easily detected 

when moving. Deceiving a predator or prey requires animals to look like and act like their 

surroundings. If a moth resembles tree bark, then it must act like tree bark and not move. 

Once the moth moves, it reveals its location. Animals zero in on movement as much as they 

do color and shape. To remain hidden, animals, including humans, must have the appropriate 

colors, patterns and ability to remain still.7

6 From Explore Bowhunting, “Down Wind” pgs. 51-56, © 2012 
7 From Explore Bowhunting, “Camo Hide and Seek” pgs. 23-34, © 2012

Archery Trade Association



LURES AND SCENTS

Many animals’ sense of smell is well developed, which makes odors an effective way for them 

to communicate. Many animals use scents and odors to define and identify the boundary of 

their homes, which includes their nest or den, as well as their overall territory—the area 

where they find food, water, shelter and space needed to survive. Animals create scents or 

odors with special glands that they rub against trees, brush, rocks, or other objects, or by 

urinating and defecating. For example, white-tailed deer use scent glands on the bottom of 

their hooves to mark common trails. Bucks (male deer) have scent glands on their foreheads 

that they rub on trees during the mating season.

Many animals mark their territory by rubbing, urinating or defecating on an object or in the 

same spot repeatedly. These scent posts are usually found along an animal’s travel route. The 

posts hold the varied scents so other animals can smell the marking odors while passing by.

Wind and precipitation, along with many other environmental factors, affect the length of time 

odors remain. Odors can dissipate quickly on hot, dry days because air currents can carry 

scents away. Conversely, odors linger longer on cool, wet days—especially on or near the 

ground. Heavy rains wash away odors and winds disperse odors over a broader area.

People can use scent to help attract animals. Scents used to attract animals are called lures. 

Hunters, trappers and wildlife researchers often make their own scent-post stations to attract 

animals to specific spots. A scent-post station is a 3-foot-diameter area with raked dirt and 

a stick or post in the middle with lure on it. The post helps the scent get carried by the wind 

to draw animals into the area. By using lures and checking the site over time, people can see 

which animals live in an area.
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To attract animals, hunters and researchers often use four basic lures: food, food scented, 

curiosity, and glandular. Another scent, “cover scent,” is used to hide a person’s odor, not 

attract an animal. Here’s more about each one:

1. Food Lures should match the animal’s diet as it changes through the year. Some foods 

will not appeal to an animal at specific times, especially if the animal has access to more 

preferable foods. For this reason, autumn can be a good time to use food lures because 

animals usually increase their intake to prepare for winter. 

2. Food-Scented Lures imitate an animal’s preferred food. When an animal gets a whiff of a 

food-scented lure, it’s hoping to find food. These lures work best if the animal you’re trying 

to attract is hungry.

3. Curiosity Lures are used to attract animals by appealing to their curiosity. When an animal 

smells a new or unusual scent, its natural reaction is to explore and sniff around. For 

example, if a fox smells fish in a field, the fox will try to identify the smell and its location. 

Curiosity lures often work any time of year.

4. Glandular Lures are used to mimic an animal’s natural odors. The lures can use male or 

female scents. For example, a female glandular scent attracts males of the same species 

during mating season. A male-attractant lure can attract another male, tricking it into 

thinking a competing male is intruding on his turf. A glandular lure sometimes acts as a 

curiosity attractant because animals of that species don’t expect to encounter it during 

certain seasons. Animals are always interested in smells from their own kind.

5. Cover Scents are used to cover human scent, so they can remain undetected. This scent 

often has a natural odor, such as earth or woods. Cover scents can be used any time of 

year to hide your odor from animals.

Not only is it important to understand how animals use odors to communicate with each other, 

but it’s essential to understand how easily many animals detect odors that are out of place in 

their environment. That’s why cover scents are often used when hunting or scouting. Animals 

will be alerted to your presence and activity if they catch your scent. Hiding your scent can 

help you get closer and stay close to wildlife.8 

REGULATIONS FOR USING SCENTS AND LURES VARY WITHIN EACH STATE. IT IS IMPORTANT 

TO CHECK WITH STATE AND LOCAL REGULATIONS PRIOR TO PURCHASING OR USING ANY 

SCENTS OR LURES.

8 From Explore Bowhunting, “Lure in Your Target” pgs. 51-56, © 2012



CALLS

Many animals use calls and sounds to communicate information to each other. Animals also 

communicate by sight, smell, taste and even electromagnetic pulses. But when it comes to 

bowhunting, animal calls and sounds are a great way to find animals and get them closer to 

you. Connecting an animal’s behavior to the calls and sounds they make is an important part of 

understanding your prey and how best to attract them. 

White-tailed Deer: Tending grunts are used by male deer, elk and moose during the rut 

(mating season). Bucks use their sense of smell to find females in estrus (which means they 

are ready to mate). Once a male locates a female in or nearing estrus, it might return every 

10 minutes to smell if she is ready to mate. When a white-tailed buck identifies a female in 

estrus, it creates a tending bond. This bond might continue for days as the female moves 

around and coyly flees the buck’s relentless advances. To establish the tending bond, the buck 

continually makes a low, short series of grunts forming a unique sound called the tending 

grunt. Tending grunts can attract other bucks that think a doe nearing estrus is nearby. 

Bowhunters use the tending grunt to attract bucks.

Antler rattling can be heard when two male deer, elk or moose fight for the right to mate with 

females. A female in estrus often attracts multiple males. Fights can ensue if one male doesn’t 

back down when confronted by a rival. To fight, males face each other, lower their antlers and 

try to overpower each other while pushing and shoving with their antlers intertwined. The 

sounds of clashing antlers and loud rattling can attract other males to the scene.

WHEN CREATING AN ANIMAL CALL OR A RATTLE, THE CADENCE OR RHYTHM IS MORE 

IMPORTANT THAN PERFECTING THE ACTUAL CALL ITSELF. NOT ALL ELK BUGLES SOUND 

EXACTLY ALIKE. ALSO, EVERY FIGHT IS DIFFERENT—AND WILL SOUND DIFFERENT. 

FOCUS MORE ON THE CADENCE WHEN PRACTICING AND, OVER TIME, YOU’LL BECOME AN 

ACE CALLER.

To imitate the sounds of fighting bucks, hunters use a technique called “rattling.” They create 

this noise by banging two antlers together or vigorously rubbing and slapping a cloth bag filled 

with hard plastic or wood dowels. These artificial “antlers” produce a rattling sound that can 

make other males think two bucks are fighting. That can trigger their curiosity and aggression. 

Antlers used for “rattling” must match the game being hunted: Use deer antlers to attract deer, 

elk antlers to attract elk, and moose antlers to attract moose. Likewise, the rattle bag should 

match the tone of the game animal you’re trying to attract.9 
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EXPLORE BOWHUNTING’S “DON’T CALL BLIND” INTRODUCES CALLS THAT TURKEYS USE 

TO COMMUNICATE. FOR SPECIES-SPECIFIC INFORMATION AND MORE, VISIT 

ARCHERYTRADE.ORG/MENTORING.

SHOT ANGLES AND PLACEMENT

All bowhunters, whether beginners or veterans, share the same goal: To take shots that cause 

quick, clean kills. The better the shot’s placement, the quicker the animal dies and the quicker 

the bowhunter finds it. Before shooting, all bowhunters should be able to:

1. Accurately judge distance.

2. Determine if the animal is within their shooting range.

3. Ensure the animal offers a desirable shot.

 — Are there obstructions such as trees, leaves, or brush?

 — Is the animal broadside or quartering away? If so, both are great shots.

 — Do you know where the vital organs are located?

Broadside: A broadside shot is when 

the animal’s side faces you. This is a 

preferred shot for bowhunters. It offers 

a large target with easy access to both 

lungs. The best broadside shot is when 

the animal’s front leg (the one facing the 

shooter) is moving forward. If the leg is 

back, the animal’s shoulder blade covers 

more of the lung area. The shoulder blade 

can stop an arrow from reaching the vital 

organs, resulting in a nonlethal shot.

9 From Explore Bowhunting, “Score Big” pgs. 84-87, © 2012



Quartering Away: The most preferred shot 

for bowhunters is the slightly quartering-

away position, which offers more room for 

error than broadside shots. As the arrow 

drives forward into the animal, it’s more 

likely to strike multiple organs without 

striking impenetrable bone. These shots 

typically hit the animal in one of two 

places:

1. Just behind the shoulder, hitting the 

lungs and possibly the heart.

2. A few inches behind the preferred 

area, but still hitting the lungs and 

possibly the liver and heart.

Quartering Toward: When an animal is 

quartering toward the bowhunter, the 

angle exposes virtually no area for a 

clean, killing shot. Shoulder blades, along 

with the body’s angle, tend to deflect the 

arrow away from vital organs instead of 

toward them.

Facing Toward or Facing Away: Neither is a good shot for bowhunters. No vital organs 

are accessible from this position. Be patient and wait for the animal to turn and offer a 

better position.

Closer vs. Farther Away: Beginning bowhunters should always wait until the animal gets 

as close as it’s going to get. Practice distance-judging, place markers to help determine 

distances, and set your sight pins to your most common distances. Practice at those distances 

and be patient to increase your chances of hitting the target. It is important for bowhunters to 

know their max distance for confidently and proficiently harvesting an animal and not shooting 

beyond that. Additional practice time at the range will help a bowhunter become more 

proficient at additional distances.
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VITAL ORGANS: THE SHOT

Lungs and Heart

 — A deer’s lungs are about the size and shape of a 9-inch pie pan in profile. The best 

chance to hit both lungs is when the animal is standing broadside or quartering away. 

When both lungs are hit, the animal’s breathing apparatus shuts down and it suffers 

massive hemorrhage, dying quickly. Lung-shot deer can run up to 150 yards before 

dropping, but 100-yard death-runs are more common.

 — A heart shot brings an animal down quickly. However, the heart is located low in the 

chest cavity, and it’s smaller than the lungs, making it more difficult to hit. Deer with a 

heart shot typically run 30 to 100 yards before dropping.

Arrow clues

 — An arrow that passes through the lungs is typically covered in red to pinkish foamy 

blood. If the shaft appears clean, examine the arrow’s vanes or feathers (fletching) 

for signs of blood or tissue. White or yellow fletching makes it easier to identify blood. 

Blood from a heart shot is bright to crimson red.

Liver

 — The liver is the largest organ and has about three pints of blood passing through every 

minute. A liver-shot animal begins bleeding immediately. Most deer shot in the liver 

succumb within one to two hours.

Arrow clues

 — An arrow that has passed through the liver typically gets coated in dark red blood. Look 

at the vanes or feathers if the arrow shaft doesn’t reveal obvious blood. 

Stomach or intestinal area (gut or paunch)

 — An animal shot in the gut can take six to 24 hours to die.

Arrow clues

 — An arrow passing through the stomach or gut area will contain a green/brown/gray 

goo and might have a strong odor. Stomach contents can include green plant material 

and pieces of corn, acorns, apples, twigs or bark. The arrow’s vanes or feathers will 

catch stomach contents even if the arrow shaft looks clean. If the goo is more of a gray 

or brown color, the arrow probably went through the intestines in the lower abdominal 

cavity. The arrow might contain some blood, but it’s likely from muscle surrounding 

the abdomen.



Nonfatal, bone and/or muscle shot

 — An animal shot in bone or muscle may not die, depending on the shot’s location. Pursue 

the deer with determination to hasten blood loss. Do not give up the blood trail until 

you’ve lost all sign of blood and no trailing options remain.

Arrow clues

 — An arrow striking muscle and/or bone often contains dark crimson blood and might 

have small pieces of fat or tallow on the shaft. A nonfatal bone or muscle shot often 

means the arrow did not penetrate deeply, and often breaks off near the front of 

the shaft.10 

EXPLORE BOWHUNTING STUDENT HANDBOOK IS USED TO ENHANCE THE LESSONS 

LEARNED THROUGHOUT THE PROGRAM AND ALSO SERVES AS A REFERENCE GUIDE FOR 

BASIC HUNTING INFORMATION AND TIPS. THE STUDENT HANDBOOK CAN BE OBTAINED IN 

PRINT OR DIGITAL FORM AT ARCHERYTRADE.ORG/MENTORING.

Iowa Department of Natural Resources
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AFTER THE SHOT

After bowhunters shoot, they must remain as calm as possible and focus on the steps that 

help find the animal. The following tips will keep you safe and increase your chances of finding 

the animal:

1. First, catch your breath. Record the time and direction the animal fled. If it stays in sight, 

keep watching and pay attention to its actions.

2. As it flees, listen intently. Can you tell if it fell or ran beyond your hearing range? The 

longer you hear it, the farther it is probably traveling.

3. Sit tight and keep your composure. Wait 30 to 60 minutes before leaving your blind or 

treestand. Descending a tree while you’re excited can be dangerous. You could fall or slip. 

And if the animal is nearby and alert, the noise you make climbing down could cause it to 

run farther away.

 — While waiting, replay your shot. Did you see where the arrow hit? If so, where? What 

was the animal’s reaction?

4. Once you leave your stand or blind, look for evidence at the impact point. Are there blood 

spots or splatters? A lot or a little? Is fluid other than blood present?

5. Search intently for the arrow. Fluids or substances on its shaft can reveal where the 

arrow hit.

 — Pinkish, frothy blood usually indicates a lung hit.

 — Dark-red blood often indicates a muscle or liver shot.

 — Bright-red blood is a great sign, usually indicating your broadhead cut an 

oxygen-rich artery.

6. Mark the first blood with a strip of bright surveyor’s tape tied about eye level for visibility.

7. When bowhunters are certain the arrow struck the heart/lung area, they often trail the 

animal after waiting 30 minutes. If evidence points to a gut shot, however, wait at least six 

to eight hours before tracking. Gut-shot deer won’t go far if left undisturbed. If uncertain, 

resist the temptation to quickly trail it. Wait at least two hours and then proceed slowly, 

examining blood and fluids, the arrow, and other evidence to determine how quickly you 

should follow your prey.

8. When trailing your animal, do not walk on the blood trail. You might need to retrace your 

steps and start again. If the blood trail is disturbed, it will be tough to follow. Take your 

time and be observant.

10 From Explore Bowhunting, “Shot Placement” pgs. 110-115, © 2012



9. Be alert for signs other than blood. Overturned leaves, hoof prints, trampled grass, tufts of 

hair, and flattened leaves indicate an animal has passed through.

10. Follow the blood trail as if you are stalking the animal. Stop often and look all around you.

11. If the blood trail weakens and blood becomes difficult to find, the wound might be plugged 

with fat or it might have stopped bleeding. However, if bleeding increases, this might indicate 

the deer is just ahead. Heavy blood loss causes the animal to expire or bed down.

12. If you can’t find the animal and run out of blood sign, begin a larger search and get others to 

help. There are two types of searches: the circle search and grid search.

 — A circle search starts at the last sign marked, and expands from the center, radiating out 

until more sign or the animal is found. This is a one- to three-person effort.

 — Grid searches use up to 12 people. Using a compass or GPS, searchers line up in a row 

and go in one direction. Searchers must be close enough to clearly see the person on each 

side. The line moves slowly, the searchers looking for sign or the deer. After 50 to 100 

yards, or reaching a fence or road, the line flip-flops, and moves across the same tract. 

This is repeated until each grid is thoroughly searched in all directions from the last sign 

marked.11 

RECOVERING AND FIELD DRESSING

Field dressing is the process of removing an 

animal’s internal organs. This is an important 

step in preserving meat from animals killed 

in the wild. Field dressing helps maintain the 

meat’s quality.

Field dressing game animals can intimidate 

first-time hunters, but anyone can do the job 

with the proper equipment and knowledge. The 

best way to learn how to field dress an animal 

is to do it yourself. Always try to have someone 

help. This will make it easier and faster. With 

the right equipment and knowledge, anyone can 

get through their first, messy, field-dressing 

experience. Here is a quick checklist to remind 

you what’s most important.
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FIELD DRESSING CHECKLIST:

Make sure you follow your state’s registration procedures. You may need to place a tag on 

your animal before field dressing and removing it from the field. Review your state’s rules 

and regulations pamphlet for the current year because some laws and procedures change. 

Make sure you are up to date.

Before hunting season, line up a butcher to process your animal if you will not do this 

yourself. Know their hours of operation and ask what they need from you, such as hunting 

permits or payment.

Make sure to use surgical-style vinyl gloves while processing your animal. Some germs 

and diseases can spread from animals to humans. Vinyl gloves help protect against 

this risk.

The best knives to use are short and lightweight. You do not need additional cutting tools. 

However, you can use a wire saw, hatchet or razor blades if you choose.

Bring a plastic bag to hold the heart and liver if you want to keep them.

Do not cut the throat. The broadhead has already bled the animal thoroughly. Additional 

cuts in the hide provide entry points for flies, dirt and other contaminants to contact 

the meat.

Do not remove the tarsal glands (dark hair on the deer’s back legs). These glands do not 

taint meat. Meat gets tainted by removing the glands and using the same knife to cut into 

the body without cleaning the blade.

Field dress the animal as soon as possible. Opening the animal and removing its internal 

organs allows the body to cool quickly, preserving the meat.

Keep the carcass as clean as possible. If you puncture the stomach, intestines or bladder, 

and stomach contents or urine get on the meat, wash it off with plain water. The same goes 

for dirt or other debris that might get into the meat: Wash with water.

Once you get the animal home, store it in a cool garage or shaded area of your yard or 

property. If you’re hiring a butcher, drop off the animal as soon as you get it out of the field.

If you can’t remove the carcass from the field that day, move it into a cool, shady area, such 

as a north-facing slope or a grove of coniferous trees. Cooler temperatures help preserve 

the meat.12 

11 From Explore Bowhunting, “Concrete Evidence” pgs. 116-119, © 2012  
12 From Explore Bowhunting, “Hunting Takes Guts” pgs. 101-109, © 2012



STEP-BY-STEP GUIDE TO FIELD DRESSING A DEER 

1. Roll up your sleeves and remove your watch and jewelry.

2. Get your knife, plastic bag and other equipment out and handy.

3. Put on your vinyl gloves.

4. Before beginning, identify the arrow tip or broadhead’s location. Did you recover the arrow 

and broadhead where you shot at the animal, or along the trail while tracking it? If not, 

the broadhead might still be inside the deer. If the arrow shaft is broken off but visible, 

try pulling it out. If you haven’t accounted for the broadhead before opening the deer, 

carefully watch for it as you field dress the animal. When you find it, remove it and place it 

somewhere safe and out of the way.

5. Kneeling behind the deer, pick up your knife 

and cut a coring ring a couple of inches 

deep through the skin/hide around the anus. 

Next, slide your knife deeper into the pelvic 

canal and retrace the “coring” cuts around 

the anus, slicing the membranes around the 

colon until it pulls free from the interior of 

the pelvic canal. Pull the colon slightly 

to ensure it’s free and leave it for now.

6. Roll the deer onto its back. When 

possible, position its head uphill and the 

rear pointing downhill. Next, straddle 

the deer’s rear end, and place the deer’s 

rear legs outside of yours to hold the 

animal in place. 

7. Start your next cut just below 

the doe’s milk sac or 

just above the buck’s 

testicles. Use the knife 

tip to make a small cut, 

about 1 inch long.

Step 5

Step 6

Step 7
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8.  Once you have your starter hole, place your index 

and middle fingers inside the hole to separate the 

hide from the organs and guide your cut. Carefully 

slide the knifepoint between those two fingers and 

cut all the way to the sternum/ribcage with the 

blade facing up. Be careful to cut only the hide. 

Use your “guide” fingers to keep the knife from 

touching the organs.

9. Straddle the deer so you’re over the chest cavity 

and be sure you’re well balanced with 

your weight evenly distributed.

10. Place your knife under the ribcage at  

its middle but slightly to the left or right 

of center.

11. With both hands on the knife and the 

blade facing away from you toward the 

head, lift and push the knife forward to 

cut into the sternum. This isn’t difficult if 

you apply strong, steady leverage. Keep 

working the knife forward, slicing each 

rib where it connects to the sternum.

12. Stop cutting when you reach the neck. Do 

not cut into the neck.

13. Open the abdominal cavity as much as 

possible. Locate the liver, just below the 

ribs and before/ above the stomach. Now 

locate the diaphragm and cut it from the 

cavity walls on both sides, working all 

the way to the spine to separate it. 

14. Take your knife and carefully reach into the chest cavity as far up as you can go, keeping 

the knife’s sharp edge facing forward and away from you. With your other hand, reach up 

and grab the windpipe in front of the lungs and heart. Hold tight and pull it toward you so 

it’s taut.

Step 8

Step 8



15. Cut the windpipe with your knife and withdraw your knife hand. Drop the knife and reach 

back inside. Using both hands, pull the heart and lungs toward the opening, and then 

continue pulling until the lungs, heart, liver, stomachs and intestines are free of the body 

cavity. They will come out in one unit more easily than you might expect. Keep pulling until 

the colon (which you cut free inside the pelvic canal) slides through and pulls out with the 

rest of the innards. 

16. If you want to keep the heart and liver, cut them free and place them in the plastic bag.

17. If it's a buck, use your knife to trim the penis, scrotum and urethra away from the body, and discard.

Step 12 Step 13 Step 14

Step 15 Step 15
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18. Finally, turn the animal over and brace its legs so the cavity 

is open and facing the ground. This allows the pooled blood to 

drain from the carcass.

19. You have now field dressed a deer. Place the bag with the liver 

and heart into your backpack or into the deer's chest cavity for 

safe-keeping until you get it back to your vehicle.

20. To drag the deer out of the field, tie a short rope to the buck's 

antlers, or around the doe's upper neck, and then tie the other 

end to a chest harness or heavy stick for easier pulling. Or, if 

available, use a cart to wheel the carcass out.

IF YOU'RE GOING TO HAVE THE DEER MOUNTED BY A TAXIDERMIST, DO NOT CUT INTO THE 

STERNUM/RIBCAGE. FOLLOW THESE STEPS STARTING AFTER NO. 8:

9. Open the abdominal cavity as much as possible. Locate the liver, just below the ribs and 

before/above the stomach. Now locate the diaphragm and cut it from the cavity walls on 

both sides, working all the way to the spine to separate it.

10. Take your knife and carefully reach into the chest cavity as far up as you can go, keeping 

the knife's sharp edge facing forward and away from you. With your other hand, reach up 

and grab the windpipe in front of the lungs and heart. Hold tight and pull it toward you so 

it's taut.

11. Cut the windipipe with your knife and withdraw your knife hand. Drop the knife and reach 

back inside. Using both hands, pull the heart and lungs toward the opening, and then 

continue pulling until the lungs, heart, liver, stomach and intestines are free of the body 

cavity. They will come out in one unit more asily than you might expect. Keep pulling until 

the colon (which you cut free inside the pelvic canal) slides through and pulls out with the 

rest of the innards.

12. Finally, turn the animal over and brace its legs so the cavity is open and facing the ground. 

This allows pooled blood to drain from the carcass.

13. You have now field dressed a deer. Place the bag with liver and heart into your backpack or 

into the deer's chest cavity for safe-keeping until you get it back to your vehicle.

14. To drag the deer out of the field, tie a short rope to the buck's antlers, or around the doe's 

upper neck, and then tie the other end to a chest harness or heavy stick for easier pulling. 

Or, if available, use a cart to wheel the carcass out.13

Step 18

13 From Explore Bowhunting, Student Handbook © 2013



SHOOTING INSTRUCTION

The shooting and range portion may be a completely new experience for your participants. 

Take the time to introduce the equipment in a safe and welcoming environment. Provide plenty 

of time for participants to become comfortable with the equipment and practice on the range.

ARCHERY RANGE GUIDES ARE AVAILABLE TO ASSIST WITH RANGE SETUPS THROUGH 

ARCHERYTRADE.ORG/MENTORING.

Crossbows were chosen for this program to quickly get new participants ready to go in the 

field without the intimidation of firearms. Additionally, using crossbows may allow for a longer 

hunting season depending on the state’s regulations. Other equipment may be used, and if so, 

relevant certification and safety should be in place.

Disclaimer: All instructors using the Crossbow Addendum must be certified at minimum as a 

current USA Archery Level 1 instructor, National Archery in the Schools Program BAI, or Olympic 

Archery in the Schools Level 1 instructor. Visit the USA Archery instructor locator to search for an 

instructor or learn how you can get certified as an archery instructor. 

Quality Deeer Management Association
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Below is the Table of Contents from ATA’s Crossbow Addendum. The Crossbow Addendum 

was created to help certified instructors learn how to handle and teach others to safely 

shoot lightweight youth crossbows. The addendum is designed to complement a certification 

program. For the full document and more information, visit archerytrade.org/mentoring.

CROSSBOW ADDENDUM 
TABLE OF CONTENTS
INTRODUCTION

Read Before Teaching About Crossbows

Insurance

How to Use This Book

RANGE SETUP AND SAFETY (INDOOR AND OUTDOOR RANGES) 

Carrying a Crossbow and Arrows Safely

Emergency Range Procedures for Crossbows

EQUIPMENT

Similarities between Crossbows and Vertical Bows

Differences between Crossbows and Vertical Bows

Parts of a Crossbow Defined

Sights

Adjusting Sights

Quivers

Cocking Aids and Devices

THE STEPS OF SHOOTING FOR CROSSBOWS

TEACHING HOW TO USE LIGHTWEIGHT YOUTH CROSSBOWS

Demonstrate the First Shot with a Crossbow

The Student’s First Shot

Lesson Plans and Activities

EQUIPMENT INSPECTION, MAINTENANCE AND REPAIR 

Storage

Inspection & Preventative Maintenance

Crossbow Repairs

GLOSSARY 14 

14 From Archery Trade Association’s Crossbow Addendum © 2015



Archery Trade Association

In addition to the crossbow addendum information, review the previous discussion of 

regulations and equipment that can be legally used while hunting for your target species. 

Provide practice time and instruction to become comfortable and efficient with equipment that 

will be used during the mentor hunt.

Practicing scenarios on the range will prepare the participants for the mentored hunt. If the 

mentor hunt includes ground blinds or treestands, practice shooting from them during the 

range time. Make this time fun and explain how they relate to hunting situations. Practice a 

variety of scenarios, including the following: 

 — Unknown distances: Place targets at a variety of unknown distances. Without using a 

range finder, allow participants to practice judging the distance and making the shot. Next, 

allow the participants to practice placing markers at known distances, then place targets 

and allow participants to shoot. 

 — Elevated heart rate: Have participants run a short distance or run in place immediately 

before going to the shooting line. As soon as possible, have the participants shoot with 

an elevated heart rate. To make it more difficult, run with a weighted pack or sprint 

before shooting. 

 — Elevated platform: Have the participants shoot from an elevated platform. Before 

shooting, show participants how to use a fall-restraint climbing system, safety harness, 

and bow haul line. Place targets at a variety of angles and distances to practice shooting 

and judging distances from an elevated position.

DISCLAIMER: FOLLOW ALL MANUFACTURER’S INSTRUCTIONS FOR PROPER SETUP OF 

TREESTANDS AND SAFETY MEASURES. CONTACT YOUR STATE WILDLIFE AGENCY’S 

HUNTER EDUCATION DEPARTMENT FOR ADDITIONAL SAFETY INFORMATION.
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Shooting positions: Have participants shoot from different shooting positions, including 

kneeling, sitting, and standing. If using a ground blind, shoot from these positions on the 

shooting line and then within the blind.

Mix it up: Combine some of the above scenarios or create your own. Make it safe, comfortable, 

and fun to practice.15 

FOR FIREARMS-RELATED MATERIALS ON HUNTING 

AND TARGET SHOOTING, PLEASE VISIT: 

WWW.LETSGOHUNTING.ORG 

WWW.LETSGOSHOOTING.ORG 

WWW.NSSF.ORG/PLUSONE

PREPARE FOR THE MENTOR HUNT

As a final step in the training sessions, discuss with participants the details about the 

upcoming mentor hunt. Provide as much information as possible ahead of time in order to give 

the participants and mentors time to mentally prepare and know what to expect. 

 — Include date and times to arrive and expected departure.

 — Provide directions and a map of the hunting location. Describe the area and where the 

stands are located.

 — Write a hunt plan with details of the mentor hunt. This provides the participants and family 

members a better idea of where they will be and instills a good habit for future hunting 

and outdoor activities.

 — Discuss what equipment will be provided during the mentor hunt. 

 — Provide a list of equipment that each participant and mentor must bring. Discuss the list 

and answer any questions about the items or options to obtain them. Include details about 

hunting license and any additional requirements.

 — Go over the expectations of the mentor hunt. Discuss what the goals and expectations are 

from the group. Allow participants and mentors to bring up questions or concerns that they 

would like to address as a group. 

 — Provide an opportunity for participants to address concerns privately if needed. 

15 From Explore Bowhunting, “Archery Challenge Course” pgs. 133-145, © 2012



 — Provide information on what participants are responsible for between the end of the 

training session and the mentor hunt. This can be as simple as pack all gear and arrive at 

the hunt, but can also include more self-learning tasks: 

 — Review state agency website to become more familiar with rules and regulations.

 — Use a map to scout the hunting area in further detail.

 — Visit a local retail store to learn about additional equipment.

 — Provide additional details, including food and lodging, parking, and safety concerns, like 

inclement weather and noxious plants.

THE MENTORED HUNT 
The mentored hunt provides the first official hunting experience for participants and an 

opportunity to spend time afield with their mentor. This can be an exciting and nervous time 

for all. Provide a well-planned mentor hunt, and the experience will be more enjoyable for 

everyone. Keep in mind that participating in a safe and fun experience is more important to 

most new hunters than a successful harvest. 

The following information will help prepare and execute a successful mentor hunt. Each 

hunt will vary depending on location, experience of mentors and participants, target species, 

weather, and other variables that go along with a hunt. 

PRIOR TO HUNT

When planning the program, initially focus on identifying two items: the hunting location and 

the target species.

Work together with partners and mentors to find a hunting location that will safely 

accommodate the number of potential participants. Depending on availability and access, 

private or public land both have advantages and disadvantages for a mentor hunt. 

 — Is the location and access reasonably replicable for participants? The location does 

not need to focus on the harvest success, but somewhere that is easy to access, not 

overcrowded, and is appropriate for a novice skill level. 

 — If hosting the hunt on private land, get permission or agreements in writing with the 

landowner. Include details for the hunt and outline the responsibilities of all parties.
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Decide on the target species before advertising for the program. Factors that will determine 

the decision include accessibility to animals, quantity in the region, ability to provide food, and 

licenses, permits, and/or tag requirement to hunt that species.

EACH MENTOR HUNT WILL BE UNIQUE DEPENDING ON LOCATION, TARGET SPECIES, 

MENTORS' AND PARTICIPANT EXPERIENCE AND MORE. EXAMPLE AGENDAS ARE AVAILABLE 

THROUGH ARCHERYTRADE.ORG/MENTORING.

Once location and species are determined, consider participant requirements. This will help 

prepare the checklist the participants receive at registration. Determine the following:

 — Hunter education certification:

 — Is hunter education required for participants in the program, or are there exemptions 

for first time hunters hunting with a mentor? If there are no exemptions, provide 

detailed information on how to obtain a hunter education certification prior to the 

training sessions.

 — If hunter education is required, potentially build the field day portion into the training 

sessions so participants can complete requirements prior to the hunt.

 — License requirements:

 — Determine license and permits needed for the mentor hunt. Some states have a mentee 

or first-time license available if hunting with a licensed mentor.

 — Determine requirements for participants and mentors.

 — Provide instruction on purchasing the necessary licenses. This can be done with an 

instructional email or included in the first training session.

 — Verify that all licenses, permits, tags, or stamps are acquired prior to hunt.

 — Accommodations:

 — Is the hunt taking place in one day, or will overnight accommodations be needed? If 

overnight, are accommodations provided? 

 — Is the program providing food and water? Cooking arrangements? 

 — Will there be transportation on site? Whose vehicles will be used? 



 — Equipment for Hunt: 

 — Consider the following recommendations for the mentored hunt:

 — Provided by Program: Crossbows, arrows, accessories, blinds/stands, range 

finders, harnesses and lifelines, first-aid kits, field dressing and processing 

equipment

 — Provided by Participant: Hunting clothing, change of clothes, license and permits, 

cooler and ice, snacks, bug repellent/sunscreen, personal items/prescriptions, 

appropriate footwear

PLEASE SEE THE APPENDIX FOR A FULL CHECKLIST OF EQUIPMENT AND ITEMS TO 

CONSIDER FOR THE MENTORED HUNT.

 — Additional Information:

 — Provide as much information before the hunt as possible. This should include 

directions to the site, a map of the hunting area, FAQ and checklists, contact 

information, and emergency contact lists. 

Quality Deer Management Association
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AT THE HUNT

As participants arrive for the big day, get the event started right with an initial group 

gathering. At this meeting, confirm the game plan and cover last-minute details or changes. 

Remind participants about safety guidelines. Most of all, generate excitement for the hunt! The 

following includes additional details to consider:

Prepare the team:

 — Offer range time while participants arrive, if possible.

 — Take inventory of all equipment.

 — Confirm hunting locations and times for all participants.

 — Discuss what to do if there is a harvest.

 — Discuss what to do in case of emergency.

 — Reiterate the nature and goal of this hunt. The harvest is not the measure of success; 

the goal is to be safe, learn, gain confidence, and have fun. Everyone may have different 

feelings during this experience, and there is no pressure to harvest an animal.

During the mentor hunt:

 — Be safe!

 — Apply new skills learned, even if there are no animals seen. Practice using binoculars, 

range finder, judging distances, identifying birds and plants, making small movements, 

listening to your surroundings and drawing and letting down your bow. 

 — Have fun!

THE MENTOR HUNT SHOULD BE A POSITIVE FIRST-HUNTING EXPERIENCE. CREATE AN 

ENVIRONMENT WHERE LEARNING IS A PRIORITY, EVEN IF A HARVEST DOES NOT HAPPEN. 

ENSURE THE MENTEES ARE COMFORTABLE WITH THEIR DECISIONS; IF THEY MAKE THE 

DECISION NOT TO SHOOT, THAT’S OK. STAYING POSITIVE IS ALSO IMPORTANT AFTER A 

MISSED SHOT.



Returning to camp:

 — If an animal was harvested, try to include the group in blood trailing and recovery of 

the animal. 

 — Conduct a field dressing or butchering demonstration for the group.

 — Discuss everyone’s first experiences if they want to share.

 — Allow time for reflection and decompression.

 — If possible, serve venison or a wild-game meal.

Archery Trade Association
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To make the most of the mentor hunt experience, provide more than one hunting opportunity—

such as morning and evening—if possible and applicable for the species. You can use the time 

between hunts for activities and lessons. Other ideas include offering range time, cooking 

demonstrations, related outdoor activities (such as fishing, trapping, birding, canoeing), or just 

enjoy social and rest time.

When the mentor hunt is over, wrap up with everyone together. Make sure everyone feels great 

about the experience and share any follow-up plans.

“I missed my first shot on the mentored hunt (my first time hunting) by just a hair. 

That frustration almost made me more passionate about hunting because I then had 

something to prove!” — David, FTF participant 



CULINARY SOCIAL 
The culinary social marks the end of the organized program and can be one of the best parts. 

The intent is to bring the participants, mentors and partners together to share a wild-game 

meal and talk about their experiences.

 — Set the date and time before the program starts. This way everyone can plan to attend, and 

a location is secured to host the event.

 — Have fun and enjoy the meal! Try to provide a variety of dishes with wild game and locally 

sourced sides. Consider making it a potluck so everyone can share their favorite recipes or 

try cooking something new. 

 — Early on, find participants and mentors who are willing to share their experiences with 

the group. 

 — What their hunt was like? What worked/didn’t work about the program? What are their 

future plans with hunting?

 — Either at the social or later, have willing participants share their experience on video 

for future marketing use.

 — Share photos and video from the program and hunt.

 — Discuss next steps for participants:

 — How to gain hunting access on their own (public land, private land).

 — How to purchase equipment by visiting local stores and ranges.

 — Gaining more information from the state fish and wildlife agency. 

 — Upcoming opportunities to learn more, from you or partners in the area.

 — How to share resources with each other and continue communication with the group.
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“If you haven’t tasted venison, it’s delicious. I grew up in Haiti and as a kid I would 

use slingshots to hunt birds, but I never got the opportunity to actually hunt until 

I came to America and found Field to Fork. We as humans, we experience such 

moments [hunting] very rarely in life where you have about one second to decide, 

one second where you have 100 percent focus. I hope everyone gets a chance to 

experience that for themselves at some point in life. The venison was so good that I 

wanted others to experience it. I shared my second deer with my professors and lab 

mates, taking many of them hunting with me afterwards.” 

— Edwin, Field to Fork participant

Quality Deer Management Association



FOLLOW-UP OPPORTUNITIES
Additional support and education are usually necessary for new hunters. Offer next-step or 

follow-up programs that will help someone on their hunting pathway. New hunters can have 

multiple mentors and connecting them with other programs/mentors is important.

 — Start an email thread or group page for everyone to stay connected. This is also a good 

way to connect multiple programs together where participants can communicate beyond 

their individual group.

 — Share opportunities from partner organizations. 

 — Provide specialty classes. These may be short, quick intros, or a more in-depth class. 

Partners can participate and teach portions of the class. Some examples include 

processing, canning, storage, culinary classes, equipment days, range time, scouting.

Additional case studies and example follow-up opportunities available on 

archerytrade.org/mentoring.

Quality Deer Management Association
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HUNT PLAN CHECKLIST
Date and time you left, and time you expect to return. 

What you are wearing.

A map with detailed instructions on where your blind or treestand is located.

Your general plan for the day (i.e., how long you plan to stay out, whether you plan to 

return for lunch, and where you expect to park).

Contact information: Will people be able to reach you in the woods by cellphone or 

hand-held radio? Is there cellular service in the area?

Backup plan with a map and detailed instructions on where your ground blind or 

treestand is located.

What you are hunting with (bow, firearm).

Hunting license information.

A list of items you’re carrying, such as food, water and extra clothing.

Names and contact information of people hunting with you.

Emergency contact information. Name, phone number and relationship of someone to be 

contacted in case of emergency.

Leave your hunt plan with a parent, relative or friend.



TIMELINE TEMPLATE 
The following timeline template includes topics that are covered throughout the “Preparing a 

Field to Fork Program” sections and are meant to assist with planning.

TIMELINE TEMPLATE 

DATE OF MENTOR HUNT              

This hunt should take place early in the season of the targeted species. 

Does your area have an apprentice or new hunter-specific season?

Does archery season start before general season, and can you use crossbows?

Is the hunting location available on that date?

Does the date fall on a major local event, such as a county/state fair, big sporting 

event, graduations?

Include a few options of dates for mentors to meet prior to the hunt, either with a training 

session or separately.

DATE FOR TRAINING SESSIONS              

Plan 2-3 sessions leading up to the mentor hunt.

Establish if weeknights or weekends will work best. Consider instructor and 

participant availability. 

Find a classroom or outside area to host the sessions. A nearby location is ideal.

Set a reasonable time frame for the sessions.

DATE FOR MENTOR MEETING              

Schedule a meeting with selected mentors to discuss program expectations and goals.

This meeting should take place before the training sessions.

Plan schedules and responsibilities of mentors.



87

DATE FOR CULINARY SOCIAL              

Host a dinner or social event a few weeks after the mentor hunt. 

If cooking onsite, make sure facilities are adequate, or if you can bring in equipment. 

Be sure there is enough space to host participants, mentors, partners, other attendees.

DATE APPLICATIONS ARE DUE              

Allow time to go through all applications and choose participants.

About 4-6 weeks before the hunt, notify accepted applicants and verify their attendance. 

Include surveys and data collection procedures.

DATES FOR MARKETING EVENTS              

Plan for multiple events and allow enough time to gain interest in the program. Recruiting 

may take longer the first time you offer the program.

Provide as much information as possible early in your marketing efforts. 

Scheduled community events and festivals are great places to market your program. 

Example marketing event dates: 

Social media and website               

Community event              

Farmers market              

Social media post              

Large neighborhood gathering              

Social media post about application deadline              

Email blast to list of interested participants              



IN-PERSON MARKETING 
CHECKLIST
PRIOR TO EVENT: 

Contact event organizers to reserve a booth space and learn about their guidelines. 

Recruit staff or volunteers to run the booth. 

Gather booth materials: Table, chairs, tent, signs, clipboards, pens/pencils, water, 
snacks, etc.

Print marketing flyers for target audience. 

Print applications or information on how to apply. Have a “sign up for more information” 
sheet available to follow up with after the event.

Consider offering food samples, recipes and other freebies to draw people to the booth.

DAY OF EVENT: 

Set up your booth and prepare to discuss the benefits of hunting. Remember, you are 
representing the hunting industry. Focus on positive conversations about the food, the 
experience, and conservation. 

Provide information on the benefits of hunting relative to the target species of your 
program. State agencies and hunting NGOs may have these materials available. 

Provide information on the mentor hunt program and how to apply.

Plan to network. Talk with other exhibitors and attendees; even if they aren’t interested in 
your program, you can still spread the word about the benefits of hunting.

Have fun! You are participating to spread your love of hunting and the outdoors, so share 
the enthusiasm and passion with others. 

(Optional) Provide samples of wild game meat if approved by host organization.

POST EVENT: 

Review all applications. 

Follow up with any inquiries. If email addresses were collected, send a follow-up email 
with link and instructions to apply to the mentor program. 

Debrief about the event with your fellow planners.



89

EQUIPMENT CHECKLIST 
FOR MENTOR HUNT

Crossbows

Arrows with Broadheads

Archery Accessories

Blinds or Treestands

Range Finders

Treestand Harnesses and Lifelines (If Applicable)

First Aid Kits

Field Dressing and Processing Equipment

Hunting Clothing

Change of Clothes

Hunting License 

Additional Permits or Tags

Cooler and Ice

Snacks

Bug Repellent and Sunscreen

Personal Items (ex. Prescriptions)

Appropriate Footwear



EXPLORE BOWHUNTING
Explore Bowhunting delivers hands-on lessons about gear, tactics and wildlife to teach 

bowhunting to beginners. Through a partnership with the Archery Trade Association (ATA), the 

NFAA is now offering this ATA-created program to spark interest and passion for bowhunting.

The program enriches students’ wildlife encounters through bowhunting lessons like reading 

signs, judging distances and building natural blinds. It emphasizes wildlife habits and 

habitats, strengthens students’ appreciation for nature, and equips them with the knowledge, 

confidence and skills to enjoy bowhunting for years to come.

Through a series of comprehensive activities and presentations, the course teaches students 

with no previous bowhunting experience the basics to get started. Students will be introduced 

to both the equipment and field skills hunters utilize to be successful. Explore Bowhunting 

activities teach students to recognize animal signs, build ground blinds, judge distances, make 

animal calls, and more. It’s designed to teach students how to feel comfortable in the outdoors 

whether the goal is to bowhunt, photograph wildlife, or interact with nature for any purpose.

Courses can be structured in a variety of formats, including weeklong half-day camps, week-

long, full-day camps, four half-day sessions, 6-week after-school programs, and many more. 

Customize the course based on your audience and course goals.

The NFAA is offering "Train the Trainer" sessions to affiliated clubs and shops that are 

interested in providing the course to members and customers.

WHAT’S INCLUDED?

 — A comprehensive instructor’s curriculum guide with 23 activities

 — Audio CD and DVDs

 — Anatomy Flipchart

 — Student Handbooks

 — Skills Index

 — Spanish Language Version of the Curriculum Guide and Student Handbook are available

 — Optional Bowhunting Instructor Equipment Kit

 — Student Handbook for continued learning



91

FOR MORE 
INFORMATION 
AND RESOURCES
VISIT NFAAUSA.COM/EXPLORE-BOWHUNTING



ADDITIONAL 
RESOURCES
QDMA POWERPOINTS AND RESOURCES QDMA.COM/FTF

EXPLORE BOWHUNTING ACTIVITIES NFAAUSA.COM/EXPLORE-BOWHUNTING

ATA CROSSBOW ADDENDUM RESOURCES.ARCHERYTRADE.ORG

ARCHERY RANGE GUIDES ARCHERYTRADE.ORG/GROW-ARCHERY/ARCHERY-GUIDE

STATE FISH AND WILDLIFE AGENCY WEBSITES FISHWILDLIFE.ORG

GEORGIA WILDLIFE FEDERATION GWF.ORG

KENTUCKY DEPARTMENT OF FISH AND WILDLIFE RESOURCES FW.KY.GOV



93



CREATED IN PARTNERSHIP WITH:

PLEASE VISIT ARCHERYTRADE.ORG/MENTORING 
FOR MORE INFORMATION.


